


A MICTICAN 


hO) NOU EOC aI 


JEWELER 


Watchmakers Acclaim Hamilton’s 
New 505 for Simplicity: 
Call It Best Electric Watch 


Seen for the very first time, the 
new Hamilton 505 Electric Watch 


drew enthusiastic reactions from 
jewelers and watchmakers at the 
recent RJA Convention in New 
York. As a demonstration of its 
simplicity, watchmakers were _in- 
vited to assemble and disassemble 
the 505. Fastest time was 7 min- 


utes, 4 seconds. 

Following the RJA Convention, 
top management teams from the 
Hamilton Watch Company went 
into the field to personally intro- 
duce the 505 to more than 2000 
jewelers and watchmakers at meet- 


ings in 20 major cities. Simplicity 
of the electric circuitry and ease of 
servicing were demonstrated 
through close-up views on closed 
circuit television. 

The 505, a true watchmaker’s 
watch, reflects improvements and 
technologies developed over the 5 
years since Hamilton introduced 
the world’s first electric watch. 505 
represents the Second Great Ad- 
vance in electrical horology. As 
the most advanced watch in the 
world, it is another important step 
toward “Continuous Time,” the 
ultimate Hamilton objective. 














As the largest and oldest established firm manufacturing exclusively 
electronic instruments for horological purposes we have made it our 
task to combine world wide experience with the latest scientific knowl- 
edge in order to create new recording watch timers in the medium 
price field. Our two most popular recorders, the CHRONOGRAFIC 
RECORD featuring ONE VACUUM SEALED QUARTZ CRYSTAL — ONLY 
FOUR TUBES — 12 DIFFERENT BEATS — DIRECT VISIBILITY OF 
RECORDING — SIZE ONLY 842” x 9%” priced at $525.00, and the 
CHRONOGRAFIC SUPER featuring TWO VACUUM SEALED QUARTZ 
CRYSTALS — 24 DIFFERENT BEATS — REVOLUTIONARY HIGH 
PRECISION RECORDING SYSTEM with paper feed reduction of 10:1 
for long term tests of trains — AUTOMATIC START-STOP PAPER 
FEED — FUNCTIONAL DESIGN — extremely large reading dial of 
HIGHEST PRECISION — priced at $725.00 are shown below. Should 
there still be additional technical questions please contact your dealer. 


CHRONOGRAFIC 
RECORD price $525 00 
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AMERICAN GREINER ELECTRONICS, INCORPS 
195 SHIPPAN AVENUE, STAMFORD, CONNET 
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Store Is a Bundle of Utility 


by Walter M. Woolfson, Jr. 


NE OF THE MOST REFRESHING IDEAS 
0 that has been presented in many a 
year on retail jewelry store sales promo- 
tion and public relations is that a retail 
jewelry store draws public interest and 
patronage because it is “a bundle of util- 
ity” to the consumer. 

Jack L. Ratner, Columbus, Ohio, an 
outstanding retail jeweler, was respon- 
sible for the comment in connection with 
a speech he gave at the joint convention 
of the Virginia and North Carolina Retail 
Jewelers Associations. 

In the course of about a 15- or 20- 
minute address he outlined from experi- 
ence what he thinks retail jewelers have 
to do to meet competition from other 
sources and understand the wants in their 
markets in a period of rapidly changing 
and radically changing attitudes. 

As a bundle of utility and a specialty 
store a retail jewelry store prospers only 
if it is more than just a purveyor of fine 
watches, high quality diamonds, and out- 
standing tablewares. 

Elements that create the bundle of util- 

ity for the public and money for the 
jeweler include location, ability to directly 
survey the local market and interpret this 
into wanted merchandise, ability to back 
merchandise with repair and maintenance 
services when necessary, ability to display 
the entire package in a dignified, unified, 
effective manner for the pleasure of the 
public, ability to provide credit, ability 
to provide help from the sales staff, and 
ability to deal efficiently with two adver- 
tising requirements — putting across a 
long term image of the store that makes it 
desirable for persons not quite ready to 
buy, and putting across immediate sales 
values that may create impulse buying. 
_ Tremendous effort must be put forth 
in each of these functions if a store is to 
maintain a forward-going competitive 
stance in the years just ahead. 

Mr. Ratner points out that despite a 
population explosion that is putting mil- 
lions of young men and women into the 
market for jewelry store patronage each 
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year, and despite the fact that the indus- 
try as a whole will grow as a result .. . 
not all stores will prosper. Some will 
even go bankrupt. 

He believes that an expanding market 
will attract new competitors and change 
the strategy of existing competition. He 
also believes that retail jewelers must 
keep their thinking close to each new 
wave of young people as they enter the 
jewelry market. 

A classic example of the difference in 
keeping close to the thinking of customers 
and of operating with a barrier was a 
situation in Mr. Ratner’s store in connec- 
tion with diamond sales. 

Customers used to come to the store 
with only carat weight in mind and leave 
dissatisfied because it was store policy to 
sell flawless quality only. This duel be- 
tween the store and customers went on for 
years. 

Recently the store began classifying 
diamonds and designating the flawless 
ones in all sizes as class A; the defective 
ones as class B. 

Now customers receive full information 
on the difference, and when purchasing in 
class B sign a paper. As a result cus- 
tomers who want larger flawed diamonds 
get what they are looking for, but class A 
sales have also been improved and the 
store prospers while giving the public 
what it wants. 

Mr. Ratner notes that all phases of 
jewelry store management must be con- 
ducted with the same care. Remodelling 
a store just isn’t a matter of applying 
fresh paint and working out a patch work 
of exhibiting. Customer motivation and 
store traffic must be studied, and each de- 
partment must occupy space in relation to 
potential sales. Advertising budgets must 
be built on the basis of expected sales 
rather than just past sales performance. 
Store front designing must be related to 
what the public will find in the interior. 
Retailing becomes almost an exact science 
when a retail jeweler sets out to make his 
store “a bundle of utility.” 
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ATTENTION WATCHMAKERS 
ON THE SEVEN CONTINENTS 


Belforte—only watch that speaks 23 languages 
—is backed by around-the-world service with 
genuine Belforte parts 





*SAVE TIME °* SAVE EFFORT + SAVE MONEY 


Insist on genuine Belforte factory-inspected re- 
placement parts in individually sealed envelopes 


BELFoRTE WATCH COMPANY- Subsidiary of the Benrus Watch Company 
NEW YORK LA CHAUX DE FONDS WATERBURY TORONTO 
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The quality of the lens is what makes 
the difference between a fine loupe 
and a mediocre one. Bausch & Lomb’s 


standards of optical excellence are as 


carefully maintained in their loupe 


lenses as in their fine eyeglasses, binocu- 
lars, microscopes and other important 
optical products. Anything else can 
cause you undue fatigue. 


Your regular supplier carries the 
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complete line (32 models) of the B& L 
standard and eyeglass loupes. Bausch & 
Lomb Incorporated, Rochester 2, N. Y. 


BAUSCH & LOMB 


VW 


Makers of: Balomatic Projectors * CinemaScope Lenses 
Ray-Ban Sun Glasses « Binoculars « Microscopes 
Quality Eyewear « Rifle Sights « Scientific Instruments 
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It’s easy to keep Repair 
a Jobs Waterproof with 


BOREL 


WATERPROOF GASKETS 


Here you will find the most complete 
selection of Waterproof Gaskets on 
the market. The same top quality 
Gaskets used by Switzerland’s finest 
watch factories. 


Eighty-four numbers . . . individually 
packaged in standard material en- 
velopes, clearly marked for instant 
selection and easy re-ordering. 





Free samples and a detailed chart 
will gladly be sent on request. 





Genuine Borel Refills are always available 
35 Y% doz. | .65 ¥, doz. | 1.20 1 doz. 
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JULES BOREL & CO. 


1110 Grand Ave. KANSAS CITY 6, MO. 


ORDER ONE OF THESE WELL ORGANIZED ASSORTMENTS TODAY! 


C] No. 58/1—89 Gaskets........ $6.95 


(1 each of 89 sizes) 


C] No. 55/3—48 Gaskets........ $3.95 
(3 each of 16 best sizes) 

a No. 56/3—27 Rectangular 
Gaskets. $3.95 


(3 each of 89 sizes) (3 each of 9 sizes) 


NAME 





ADDRESS 





| 
| 
| 
| 
| 
| C] No. 58/3—267 Gaskets....$13.75 
| 
| 
| 
| 
| 
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NEWALL “O” RING 
Truly WATERPROOF Crown 


The “O" ring washer in this newly designed crown is round like a 
doughnut instead of being flat. Small point of contact makes watch 
easy to wind. As "O" ring wears, it springs out to keep a truly water- 
proof seal. The "O" Ring was developed during the war where it was 
used for crucial protection of instruments from water. Now you can 
use this superior Newall W. P. crown on watches you repair. 


REDUCED PRICES 


Increased demand and large volume production 
enabled us to reduce prices on the world's finest 
"©" Ring Crowns. 


in 12-Bottle Leatherette Cabinets In 24-Bottle Leatherette Cabinets 


. 1208-12 stainless steel crowns..$ 4.85 . 1248-24 stainless steel crowns..$ 8.95 
» NSTUS yew aroun . 125Y-24 yellow crowns 
. 122-12 each stainless and yel- 

lo 


. 126-24 each stainless and Lent 
low crowns 


. 131$-12 stainiess, all small In 72-Bottle Leatherette Cabinet 
diam. ‘i 


. 128A-72 stainless and yellow 
. 132Y-12 yellow, all small diam. 4.85 


Order From Your Newall Jobber 
*U.S. Pat. 2,912,819. 


‘THE NEWALL MFG. CO. cwescor uf 
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Famous KOMFIT and “NEW DESIGN’ Watch Bands— 


76U007 - $170 10 Keystone 
Bands 


sts of 11 


12Kt.GF 


Asst. 76T008 
consists of 10 Stainless 


Fined WATCHES OFERVE 
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Slim, Smooth Ladies’ Watch Bracelets— 


t. 76F005-- $119.00 Keystone 





EWELER 


apered Mesh, Gooseneck, Center Catch, Buckles 


consists of 15 asst'd styles 


$71.60 Keystone 
Stee 


Band 
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USE YOUR VALUABLE 
WINDOW SPACE TO 
STIMULATE INTEREST IN 
THE EXCLUSIVE STYLE 
AND FINE QUALITY OF 
FORSTNER WATCH BANDS 


Never ave y 1d atct S 
presented on su heda-jen' 
golden-framed displays, ea 
with its se message 
hea elon eh’ -mele) le) aiel-lal-iim-Valemalala: 


a feature that saves time 


reases selling efficiency — each 


watch band lifts out of display 
you ediately place the 
at band that appeals to y 
customer, right into his ha 
to see sely! The handsome 
NUR} 4 deleh-mm rele) the pleasin 
ele) dame aalialal=t--me)ar- lah ’an me) a-) al: 


watch band, will impress 


customer with its superior qua 
hey Complete your saie watct 
band is ready to gift-wrap. Ott 
Forstner jewelry supplied 
similar displays 
Remember—your customers ex 


pect qu 
come to a jewelry store — and 
Forstner is the name consumers 
recognize for finest quality. 


ality jewelery when they 


Contact 
Forstner Distributor 


your authorized 


JEWELRY'S NAME FOR 


QUALITY 








WARENESS OF A GREAT mechanical 

clock revival in this country in 
which homeowners are actually seeking 
unique timepieces for home decor was re- 
flected in a Seth Thomas exhibit of nine 
new clocks at the recent National House- 
wares Show in Chicago. 

All models at the show are currently 
entering the fall market. Included are 
two mantel clocks that strike and chime, 
four table-top alarms, a wall clock. a 
barometer, and a travel clock. 

To its popular strike and chime collec- 
tion Seth Thomas has added the “Tradi- 
tion” and the “Woodbury.” 

The “Tradition” is a reproduction of 
an early 19th century Eli Terry design 
with a solid mahogany case in a hand- 
rubbed heirloom quality finish. There’s a 
colorful New England scene in the lower 
panel, and the dial has delicate corner 
designs in gold and black. Dimensions 
are 15 inches high by 8 inches wide by 
3% inches deep. It is an 8-day clock 
retailing at $59.95 with strike mechanism, 
$49.95 without. Seth Thomas executives 
say that its historic form plays right into 
today’s trend of owning a clock with a 
design that has an interesting background 
for conversation. 

With somewhat the same customer 
motivational values, the “Woodbury” 
features a quarter-hour Westminster 
Chime. It is designed for the smallest of 
rooms, and its interestingly proportioned 
mahogany case is styled to blend with 
traditional or modern decor. It is also 
an 8-day keywound with a retail tag of 
$59.95. 

At the table top level Seth Thomas en- 
tries for the fall market include the new 
“Facet”—a 40-hour alarm with a crystal- 
clear-see-through case container which 








Nine New Seth Thomas Clocks Exhibited at Housewares Show 





makes it a fascinating and educational 
timekeeper for the very young and for 
all who like to see what makes a clock 
tick. The one in the accompanyin 
illustration retails for $10.95. All “Facets” 
have luminous hands and hour dots and 
have the same retail price tag. 


Another 40-hour alarm for table top 
is the “Romance” which adds a feminine 
touch to any setting with its highly deco- 
rated, polished solid brass case to frame 
a silver colored face which has raised 
brass numerals and hour marks. Retail 
price is also $10.95. 

Third in the table top group is the 
“Executive’—a 7-jewel, 8-day bell alarm 
with classic lines and polished solid brass 
frames and base, and a retail price of 
$29.95. 

One electric clock—“Beverly” is in the 
table top group. It is an alarm clock cased 
in either walnut or mahogany with beveled 
sides and a contoured top and base. It 
also retails for $10.95. 

For its new wall clock Seth Thomas has 
gone back into history to produce the 
“Deerfield”—an authentic replica of an 
early American shelf clock with versatility 
that permits it to be hung on the wall or 
placed on a mantel or bookcase. It has 
a fine grained solid mahogany case, a 
quaint dial, a lower panel with a warm 
background accented by a colorful floral 
motif, and comes either in an electric or 
an 8-day keywound model at a retail price 
of $35. 

Newest travel clock from Seth Thomas 
is the “Classmate-16”—a 7-jewel, 30-hour 
alarm in rich brown, green, or red 
genuine calf leather cases and with a jet 
black rectangular face framed in a pol- 
ished solid brass bezel. It has luminous 
hand and dial; retails at $11.95. 

The barometer is called the “Accent,” 
and is a perfect accessory for the popular 
“Accent” clock. It has a compensated 
movement, a shock and heat resisting 
black phenolic case, a polished solid brass 
finial ring and bright metal grills. Retail 
price is $19.95. 

@U. S. Time Corporation plans to begin 
marketing a new Timex Electric with a $1 bat- 
tery that consumers can replace. The watch 


which is waterproof, shock-resistant, and dust 
proof will retail for $39.95. 
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MAINSPRINGS 







For STAR performance insist on 
genuine NIVASTAR mainsprings 
.. manufactured under a rigid 
system of controls, to provide 
the finest unbreakable you can 
buy. 


sete 








So Ea catia ca 


MAINSPRINGS IN 1-DRAWER 
STEEL CABINETS 


With steel divisions and permanent index system to 
allow quick and easy location. The number and size 
are printed on top of each index card so you can go 
directly to your-cabinet without looking up the num- 
ber on the chart. Every card is printed for inventory 
control. These assortments contain only the best sizes 
of mainsprings for every day use. 


No. 60-177—One each of 36 sizes... ..... $32.75 
Ne. 60-175—One each of 72 sizes ........ . 49.95 
No. 60-176—One each of 144 sizes................. 84.55 


IN CARDBOARD UNIT BOXES 


If you have room in your present (mainspring type) 
cabinets for envelopes 134” x 2%4” high, these unit 
boxes are all you need; or you can keep the main- 
springs right in the unit box. 


ae No. 60-190A—Complete set of ones 
No. 60-190B—One each of 36 sizes. 

$17.45 
No. 60-1900—One each of 72 sizes. 

$34.7 


0 
No. 60-190D—One each of 72 addi- 
tional popular sizes................... bi 70 
FREE with every steel cabinet assortment, an 
tive book, for quick and positive identification 
of the mainspring size required. 
SOLD THROUGH MATERIAL SUPPLY HOUSES 
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this season... 


keep an assortment 
of self-lubricating 





mainsprings handy 
for better service 
»».get more for your 
mainspring repairs 


ye UNBREAKABLE .. . 100% resistant to 
corrosives, including acid and salt water. 
Absolutely rust-proof. 


x FATIGUE PROOF—Will not set—stay at 
full strength even up to 10,000 windings 
(28 years of service) by actual test. 

ye ANTI-MAGNETIC...not affected by 
thunder storms or sudden temperature 
changes. 


x SELF-LUBRICATING—Never need oiling. 
Self-lubricated with sealed in “DL-5.” 


x MADE WITH ENDPIECES of the same 
alloy, securely welded to the spring. 


% POLISHED to an unsurpassed super-fine 
finish on all surfaces including the 
edges. 


% GAUGED with unparalleled accuracy. 


Nivastar can 
ALWAYS be 
inserted directly 


into the barrel 


~ For FREE circular 
listing all Nivastar 
sizes, write to... 


Tiwartar 





Box 98, Madison Square Station, New York 10,N. Y.; 
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Tough Selling Situations 
Recreated in Training Program 


ISITORS TO THE RETAIL JEWELERS of 

America show and convention at the 
Waldorf Astoria Hotel in New York City 
in August previewed a new Watchmakers 
of Switzerland sales development program 
which recreates on film some typical dif- 
ficult retail watch selling problems. 

More than a year was spent in develop- 
ment of the program which employs a 
special discussion technique training 
method to help retail jewelry store sales- 
people achieve their full potentials in sell- 
ing. 

Result-tested concepts worked out with 
the aid of a nationally-known consultant 
firm are embodied in the program which 
is designed to meet today’s varied com- 
petitive conditions. 

A 16 mm. color film titled: “Quality Is 
the Watchword,” is shown in segments 


which portray basic watch sales situations, 
and which are interrupted after each inci- 
dent for guided discussion in which view- 
ers participate. Special accompanying ma- 
terials for the discussion periods includes 


voting sheets which bring the audience 
into immediate direct participation. 

Selling situations portrayed in the film 
include such common problems as “De- 
termining Need and the Price Range,” 
“Helping the Customer Make a Selec- 
tion,” “Assuring Satisfaction,” and “Clos- 
ing the Sale.” 

Participants at these training meetings 
receive a “Quality Is the Watchword” kit 
dealing with the situations developed in 
the film. This is adaptable for in-store 
training or for distribution as follow-up 
material for groups who have attended 
meetings where the film is shown. 

Paul A. Tschudin, managing director 
of the Watchmakers of Switzerland, re- 
ports that although the program focuses 
on quality watch selling, the principles 
and ideas set forth apply equally well to 
up-grading and increasing sales of all 
items in retail jewelry stores. 

“Tt is not, however, to be regarded as 
a cure-all easily taken to insure ready- 
made profits. It requires an effort on the 
part of all concerned,” Mr. Tschudin 
said. 
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He announced that initially the pr 
gram is being made available to RJA 
sociations and other local or community. 
wide jeweler groups. First distributio 
was scheduled for Sept. 1, and showingg 
are to be conducted by regional directorg 
of the Watchmakers of Switzerland’s mer 
chandising staff or by a member of 


prehensive “Leader’s Guide.” 
Average length of meetings is appro 


program will be useful to both new 
experienced store sales personnel. 
tailers are urged to have officials of thei 
organizations make reservations for 
films and training sessions in advance by” 
writing the Watchmakers of Switzerland)” 
Suite 1105, 730 Fifth Avenue, New York 
19, N. Y. 


Bulova World Sales Center 
Is Artistically Designed 
RTISTIC FOCAL POINT of a world sales 
headquarters opened by Bulova” 
Watch Company, Inc., August 1, in the” 
International Building, 630 Fifth Avenue)! 
New York City, is a permanent time” 
around-the-world exhibit in the Fifth” 
Avenue lobby of the building. ; 

Offices of the company on the 36th floor 
occupy 19,000 square feet, providing ex 
panded space for Bulova’s metropolitan 
New York sales office plus executive of 
fices, facilities for major portions of the” 
firm’s marketing and sales promotion di 
visions, and display space. 

World sales headquarters houses U. S. 
and international sales offices for watcheain 
Bulova’s Accutron, radios, stereophoni¢_ 
phonographs, and industrial and defense 
products. Space vacated at the plant at” 
Bulova Park, Flushing, is being used (of 
expanded manufacturing. 

The lobby exhibit, which is in keeping 
with international aspects of Bulova’s 
sales operations, features precision clocks” 
showing the time in major cities in the” 
various world time zones. It is a unique 
display because it indicates dawn, day, 
dusk, and night in the distant areas. . 


AMERICAN HOROLOGIST AND JEWELER 











The Distributors of 


BESTFIT GENUINE SWISS MATERIALS 


HAVE COMPILED AND PUBLISHED THE MOST COMPLETE 
ENCYCLOPEDIA OF WATCH PART KNOWLEDGE. 


1 — SWISS 4 — JAPANESE 
2 — FRENCH 5 — ITALIAN 
3 — GERMAN 


ing Elgin and Hamilton. 


DETAILED MOVEMENT ILLUSTRATIONS OF: 


® ALARMS @ CLOCKS @ STOP MECHANISMS 
. PLUS helpful hints on repair and assembly. 


Complete information is listed for Staffs, Stems, Balances, Mainsprings, Jewels 
Roller Tables, Pallet Arbors, Hands, Split Stems, Crowns and GENUINE SWISS PARTS. 
For the first time, all complicated watch mechanisms, such as Chronographs, Calen 


dentification 


FIT has the best and most extensive SYSTEMS for watch parts. 





DISTRIBUTED THROUGH WHOLESALERS ONLY 











Maximum interchangeability of all factories and calibres including: 


Plus special section on American Factories Includ- 


TIMERS @ CALENDARS @ AUTOMATICS © CHRONOGRAPHS 


dars, Alarms, Clocks, Automatics, etc., are completely illustrated for positive 


Treat yourself to the best by getting your catalog. Ask your whole- 
saler for FREE copy of colorful 22” x 35” brochure describing many 
ways including purchase of materials as well as tools and supplies 
that you can get your copy of this fabulous new SWISS MATERIAL 
CATALOG. REMEMBER! — efficiency begins with SYSTEM and BEST- 


B. JADOW, Inc. 860 Broadway New York 3, N. Y. 


Ryan CAN BEGIN READING time at 
a very early age, according to a study 
for the U. S. Time Corporation, made by 
Dr. Penelope P. Pollaczek, chief psy- 
chologist with the Mount Vernon, N. Y., 
school system. 

Purpose of the study is to increase the 
company’s understanding of attitudes of 
both children and parents toward time and 
timekeeping as a guide to a marketing ap- 
proach toward these groups. 

Dr. Pollaczek’s preliminary report re- 
veals that too often time-harassed parents 
impart a frantic feeling of the urgency of 
time passing to their children. She believes 
that parents should try to teach their chil- 
dren how to accept time, how to use time 
properly, and how to read time. 

She observes that at about the age of 
five a child begins to be curious about 
clocks and watches. He may even begin 
to copy digits from a watch face. At this 
point he is ready to tell time. 

An inexpensive three-minute egg timer 
can be used to make it interesting and en- 
joyable for a child to learn the importance 
of time, according to Dr. Pollaczek who 
says that through this fascinating and 
scientific representation of the passage of 
time a abl tema aware of the physical 
expression of the flow of time. 

As a child becomes more and more 
conscious of time he will begin to long for 
a watch, Dr. Pollaczek says. Interviews 
with young children revealed that some of 
the prime motivations in the desire for a 
watch are emulation . . . other kids have 
watches; proximity . . . “so I wouldn't 
have to walk all the way to the kitchen” ; 
and a sense of responsibility. 

Dr. Pollaczek notes that by the age of 
eight a boy may dream of owning a watch 
that is shockproof, waterproof, and every- 
thing-else-proof. He wants the mechanical 
works. 

She theorizes that in addition to its 
fascination for children as a remarkable 
mechanical object, perhaps a watch really 
does give a young owner some sense—both 
imaginary and real—of control over time. 
She believes that youngsters’ days are often 
too tightly scheduled and that more par- 
ents should learn to say to their children, 
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Interest in Watches Starts Early in Life 











“The next hour or two is yours to do as 
you please.” 





Jacoby-Bender Sets 
3-for-1 Promotion 


eee 


ACOBY-BENDER, INCc., 62-10 Northern 
Blvd., Woodside, N. Y., manufac. 
turers of J-B Watchbands, is starting 
what it calls its J-B 3 Promotion which 
will provide retail jewelers with three 
interesting displays, each designed and 
merchandised with a specific purpose and 
being distributed free with orders of new. 
Fall 1961 72-band assortments. ; 
Displays include. a genuine walnut’ 
counter cabinet, a flasher unit for the” 
window, and a black and gold trio mem 
chandiser for repair or service depart” 
ment. J 
Executives of the company report that 
the counter cabinet holds 20 packaged 
watchbands on display and 45 more if 
special grooved partitions containing five 
golden custom molded plastic trays) 
Golden legs keep the cabinet off the 
counter and prevent blocking showcase 
displays. 

Twinkling, colorful lights draw atte 
tion to the J-B window Flasher disp 
which helps merchandise four watchbands 
shown on a plush background of blue and 
champagne. Compact dimensions are ™% 
inches high by 6 inches wide. 

Three packaged bands are held by the 
Trio Display which measures 3 inches 
by 5 inches—ideally small for repair de- 
partment impulse selling. 

All the new bands introduced by J-B 
for Fall 1961 are included in the ac 
companying assortment at a_ cost of 
$234.70. Markup with tax included is 
$533.05. J-B wholesalers throughout the 
country are showing the J-B 3 for im 
mediate delivery. 
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3 ISOVAL ALLOYS... 
= Three ISOVAL alloys meet the requirements of ISOVAL 


mordern chronometry: the ’» CLASSIC” alloy, the 

main feature of which is strictly accurate compensation Te) 

over a wide range of temperatures (— 32.8 to 140° F.); Z Ss VAL. 
the "HARDENED-STEEL STRUCTURE” alloy, 
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Too much to do, taxes and weather 
sounds like U. S. 


T SEEMS THAT my first English News- 
letter proved quite interesting to 

American Horologist and Jeweler readers, 
and the kind things that have been said 
about it encourages me to write more 
about horological events on this side of 
the Atlantic. My only trouble is that I 
have so much to write about that it can- 
not possibly be got into one Newsletter, 
and some topics will just have to await 
attention in a future letter. 

Here, in England, summer is proving 
very patchy so far as weather is con- 
cerned, with sunny and dull days inter- 
mixed, but even so, there seems a reason- 
ably cheerful outlook in the horological 
sphere, despite a rather quiet trend in 
business. Some anxiety is felt about the 
new Purchase Tax measures that were 
proposed in the 1961 Budget, for recent 
events seem likely to give the Govern- 
ment cause to implement them. Jewelers 
and horologists—and other people besides 
—feel some concern that these powers to 
impose additional tax of up to 10 per cent 
almost overnight may hit them harder 
than other industries if they do come into 
force—as it seems they may! 

Talks I have had with horological 
friends seem to indicate that the industry 
is, at last, shaking off the belief of earlier 
days that “nothing new can be any good,” 
and is adopting a more up-to-date out- 
look. For far too long, there has been a 
tendency in this country to cling to out- 
worn traditions and methods, and this has 
led to the loss of many opportunities to 
gain prestige and profit. 

Now we have an exciting and almost 
unbelievable change, for new tools and 
selling lines are being welcomed. Folk in 
the horological world are awakening to 
the fact that big things are happening, 
and that all concerned must face up to 
them and learn new techniques. An evi- 
dence of this new outlook is the demand 
by the Leicester Branch of the British 
Horological Institute that a course on ele- 
mentary electronics should be prepared 


16 





AN ENGLISH NEWSLETTER 
Industry Awakening to Change 


by 
T. R. Robinson, F.B.H.I. 


English Technical Editor 
Bristol, England 


for the instruction of watchmakers! One 
can imagine what would have been said 
by the “old boys” if a branch had made 
such a suggestion even a few years ago! 


Industry awakening to change 


The coming of the electric watch seems 
to have made it plain that vast changes in 
horology are rushing upon us, and this 
has impressed even the most traditional 
people in the industry. Then, too, just 
after the appearance of the first British 
automatically wound watch, the factory 
responsible for it, the Cheltenham plant 
of Smiths Clocks & Watches, Ltd.. hinted 
that “timing devices based on an entirely 
new principle” were being tried out by 
their Experimental Department. No fur- 
ther information can be obtained at pres- 
ent—nobody will give a hint as to what 
is going on—but interest here is already 
intense, and increasing! 

The Basle Watch Fair seems to have 
been visited by more British horologists 
than ever before. The trend there seems 
to have been towards plain but handsome 
designs, many with a date indication on 
the dial. Automatics were present in such 
numbers that it appears that automatic 
winding may well be a standard feature 
of wristlet watches in the future. 

My own recent activities have included 
supervising the overhaul of the world- 
famous Wells Cathedral clock. The 14th- 
century timekeeper, with its astronomical 
dial, striking “jacks,” and mounted 
knights who fight a tournament ever) 
hour, has now been put in good order. | 
hope to give a short account of the clock 
in American Horologist and Jeweler very 
soon. I also had the privilege of 
starting up the new clock in the Church 
of St. Nicholas, here in Bristol. It is 
believed to be the only one in the world 
with a seconds hand on its large ex 
ternal dial. 
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The new clock replaces one destroyed 
in an air-raid during the last war, and it 
keeps up the “seconds hand” tradition. 
Again, | hope to write more on the clock 
in American Horologist and Jeweler. 

However, the most exciting thing that 
has happened to me since my last letter 
has been a visit to Switzerland. It began 
with an invitation from the Oris Watch 
Co. to visit their factory at Holstein in 
order to see recent developments there. 
This proposal was accepted at once, and 
then, when the Roamer and Cyma firms 
heard that I should be in Switzerland, 
they suggested that I should also travel 
on to see them. 

The whole journey, which was made by 
car, was most enjoyable and instructive. 
My wife and I drove from Bristol to Lydd 
in Kent, had the trip across the English 
Channel in a Silver City aircraft which 
also carried our car, and within 45 min- 
utes of leaving England, were driving 
away from Marck airport, Calais, in the 
direction of St. Omer! It is an absolutely 
ideal way to take one’s car abroad, and 
one that I shall always use in the future. 

The drive across France presented no 
difficulties, and French drivers and off- 
cials were very considerate. The scenery 
proved to be varied and attractive, and 
the great cathedrals that we saw on the 
way are unforgettable. The public clocks 
in the places we passed were, of course, 
an attraction to me, and I managed to see 
the movements of several. They differ 
quite interestingly from British practice, 
and one oddity is that many strike each 
hour twice—once at the hour and again 
at about two minutes past! I was told 
that this was to enable workers in the 
fields , who may not have heard the first 
striking, to have a second chance to count 
the hour. 

Basle, where we arrived at midnight on 
the second day out (owing mainly to the 
time we had spent at attractive places on 
the way!) is a busy city, with a strong 
horological flavor! Many of its illumi- 
nated signs advertise famous makes of 
watches, and watches themselves are dis- 
played in showcases in many hotel rooms 
—and even in the lifts—or should I say 
elevators? 

The Oris factory, to which we went 
next day, is one of the finest and cleanest 
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factories that one could see. I was greatly 
impressed by the standards of precision 
and the degree of care given to every 
stage of manufacture. The firm is notable 
for having raised the quality of pin-lever 
watches to a particularly high level, and 
they proudly displayed some very credit- 
able certificates issued by the Swiss Offi- 
cial Control Bureau, detailing remarkably 
good performances. 

From the Oris factory, we journeyed 
on to Solothurn, and there saw the fac- 
tory of the Roamer organization. Here, 
again, the accent was on precision and 
fine craftsmanship, and it was a real joy 
to anyone with such an absorbing interest 
in horology as mine to study the stages of 
production. I wonder how many of those 
who sell and repair watches have any idea 
of the amount of patient work and the 
long hours of planning and research that 
have to be devoted to each calibre! 

The last factory we went to was that 
of the Cyma Watch Co. This is in the 
village of Tavannes, a delightful place 
hidden away in a valley. Again one could 
see and delight in the fine workmanship 
that is, somehow, an inherent tradition of 
the Swiss. 

But the trip was not entirely spent in 
visiting watch factories, fascinating 
though these are, for our hospitable hosts 
at each place had arranged for us to see 
something of their very beautiful country, 
and devoted days to taking us on exten- 
sive tours. The ancient town of Shaff- 
hausen, the Falls on the Rhine, the busy 
city of Zurich, the lakes of Bienne, Neu- 
chatel and Murten were all included, as 
was that most wonderful town of Murten 
itself, where time really does seem to have 
stood still for many centuries. An enthu- 
siastic American tourist whom I spoke to 
in Murten remarked, “Say, you can’t be- 
lieve this is true, can you?” And indeed, 
one hardly could. No one who has visited 
Switzerland will ever forget the experi- 
ence, and I would say that at least one 
journey there should be a “must” for all 
horologists, for it will prove an inspira- 
tion. 

One aspect of technical affairs in 
Switzerland that promises to cause some 
anxiety in the future is the difficulty in 
getting young recruits to enter horology. 
In each factory we visited, the general 


17 


level of age was towards older people. 
It seems that the Swiss factories—and re- 
pair shops, too—are not getting the num- 
ber of apprentices and trainees that they 
need, and that those concerned are be- 
coming disturbed at the prospect. Know- 
ing the similar state of affairs that pre- 
vails in our own countries, I discussed 
the matter with several Swiss horologists, 
and we all felt rather at a loss to under- 
stand the reason for it. Horology is a 
fascinating industry, and an essential one, 
and although it may not be so well paid 
as some others, it does offer continuity of 
employment, particularly in Switzerland. 
Why, then, is it failing to appeal? 

Back home in England, I note that 
preparations are well in hand for the 
Watch & Jewelry Fair. This is now an 
annual event of steadily growing im- 
portance, with the attendance mounting 
year by year. It is also the spring- 
board for new ideas. What surprises 
will be shown this year, I wonder? In 
my view, however, the most important 
aspect of the Fair is that it brings retail- 
ers, wholesalers and the technical and 
business representatives of actual makers 
into close and friendly contact. Such ties 


are advantageous and, indeed, essential jf 
our industry is to hold its rightful place 
in an expanding and technological world, 


Postscript to Newsletter 


The British Chancellor of the Exchequer has 
just made known his proposals for dealing 
with the financial crisis that is affecting this 
country. The general verdict on them from 
all sides and from all shades of political opin- 
ion seems to be one of disappointment, and 
to some extent, of amazement. It seems that 
the Chancellor is only using once again 
methods that have failed in their purpose 
several times before, and that nothing in his 
proposals will improve the position of this 
country in the vital field of export business. 

In fact, it seems that some tax increases, 
such as the raising of the duty on gasoline, 
will adversely affect the cost of many of our 
goods in overseas markets! 

In some quarters, there is now talk of an 
early general election, and even the most en- 
thusiastic supporters of the Government are 
becoming critical of its measures, the terms 
“unimaginative” and “futile” being applied in 
many comments. 

So far as the horological and jewelry in- 
dustries are concerned, the feeling seems to 
be that trading will be made more difficult, and 
that the purchase tax increases are decidedly 
ill-advised and will bring unfortunate _reper- 
cussions. 


FTC Issues Complaint Against Delaware Watch Co. 


wo New York City WatTcH Com- 

PANIES and their principal officers 
face a hearing on August 8 before the Fed- 
eral Trade Commission in Washington, 
D. C., on a commission instigated com- 
plaint charging ficticious pricing, false 
guarantees in advertising, use of simulated 
base metals to give the appearance of 
stainless steel backs and bezels, false mark- 
ing of the words “water resistant” on 
cases, and false marking of the word 
“Swiss” on the dial when cases for said 
watches have in fact been imported from 
Hong Kong. 

Named as defendants are the Delaware 
Watch Company, Inc., A. Schwarcz & 
Sons, Inc., Steven Vogel, and Leslie Shaw, 
all of 580 Fifth Avenue, New York City. 

The complaint notes that the respond- 
ents are engaged in interstate commerce, 
and charges that through the use of the 
practices set forth respondents place in 
the hands of watch dealers and retailers a 
means and instrumentality whereby such 
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dealers and retailers may mislead and de- 
ceive the purchasing public as to the 
regular ok usual retail prices of their 
watches, the source and origin of their 
watches, the metal composition and the 
capacity to resist. moisture of watches sold 
by them. 

The complaint further charges that as 
a consequence trade in commerce has been 
unfairly diverted to respondents from their 
competitors and injury has thereby been 
done to competition in commerce. 

@ Ronson is starting Fall and Christmas 
merchandising with a feminine cigaret lighter 
that has interchangeable cases in ebony, red, 


and gold tone and is being marketed under 
the name "Fashion Set." 


@ CIVIC AUTHORITIES, churches, and 
people in the home are buying more and 
more sterling and silver plate, with the main 
demand for simply-styled modern pieces in 
fairly traditional designs. The growth of busi- 
ness has been gradual, but marked, since the 
reduction of purchase tax to 12'2 per cent 
provided the industry with an incentive when 
most needed—British Jeweller. 
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Timex Encourages Repairs 
With 1961 Service Manual 


FFICIALS OF THE U. S. Time Cor- 
sce, manufacturers of Timex 
Watches, have announced that the 1961 
Timex Service Manual is now available. 

They say that it gives information on 
most of the Timex service problems and 


procedures with which retail jewelers and | 


watchmakers are confronted. 

Timex servicing procedure is presented 
by the manual in as few words as possible 
for skilled watchmakers. A series of 
drawings show areas in which guidance 
may be necessary. 

The manual deals with Models 22, 29, 
23, the waterproof, self-wind, and non- 
waterproof range. A special insert covers 
battery replacement in the Timex Elec- 


tric Watch. 


Copies may be obtained by writing to 


Timex, U. S. Time Corp., Dept. SM, 
Waterbury 20, Conn. 


Geneva Contest Open For 
Watchmakers and Jewelers 


7 City OF GENEVA, Switzerland, has 


announced an open competition for | 


designers of watches, necklaces and other 
costume accessories such as compacts, 
cigarette cases, etc. An impressive array of 
judges met late in March in Geneva to 
examine 320 designs submitted by 63 par- 
ticipants. 


Composing the administrative council | 


are Mrs. Lys Frouchtman de Bloch, Mrs. 


Denis de Rougemont, Mrs. Louise de Vil- | 


morin, and Pierre Bouffard, president of 
the group. Other members include Armand 
Petite, president of the Union of Jewelers 
and Silversmiths of Switzerland; Edgar 
Primault, president of the Swiss Chamber 
of Horology; Hans Erni, artist and painter ; 
- Pierre Micheli, Swiss Ambassador to 
aris, 


The Judging committee will assemble | 


for the second time in September to con- 
sider further entries. 


@R. L. Mueller, merchandising publisher, 
ri 0. Box 843, Pasadena, Calif., is currently 
offering a new Bride's Registry in a washable 
blue Cordoba loose leaf binder stamped in 
gold. A page is provided for each bride. 
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publish it. Questions MUST be of general interest, NO Appraisals, and the man- 
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Reader Supplies Information on Howard Watches 


“Concerning the inquiry of C. S. Fahrin, 
San Francisco, I should like to supply the 
following information about the Howard 
watches in which dates were desired.” says 
D. J. Blackwell, 259 Hillside Avenue, Nauga- 
tuck, Conn. His letter follows: 


“Dennison, Howard & Davis” is found 
on watches manufactured by these men in 
Roxbury and from 1854 to 1857 in Wal- 
tham as they moved operations to Wal- 
tham in 1854, but were forced to sell out 
in 1857, at which time R. E. Robbins 
bought the plant and the operation be- 
came the American Watch Company. The 
numbering of these watches has been ex- 
plained in detail by W. Hauptman in the 
October, 1958, bulletin of the National 
Association of Watch and Clock Col- 
lectors. As noted there, most of the early 
Roxbury watches were marked “Warren” 
or “Samuel Curtis.” 

With regard to the watches marked “E. 
Howard & Co.,” there are some missing 
records, but much of the record is still 
in existence. Since I have most of these 
columns, I shall give you the dates de- 
sired: 

No. 64622L—The “L” refers to the 
size, No. 16. The plates of this watch 
were completed June 14, 1889. It is a 
Grade 7 watch, stem wind, with Patent 
regulator (Reed’s whiplash) and _ the 
movement is nickel. It is an “adjusted” 
watch and the adjusters were Horton and 
Allen, chief adjusters at Howard in that 
period. This watch was sent to Howard’s 
New York office in July, 1889. 


No. 217878N—The “N” denotes 18 
20 


size. The plates of this watch were com- 
pleted Dec. 15, 1888. This was a Grade 
4 movement with regular stem wind, 
Patent Regulator (Reed’s) nickel move- 
ment, hunting-case model, and shipped to 
the New York office, January, 1890. 

The 200,000 series were hunting case, 
18 size, and were made in gilt and nickel 
in various grades. The 60,000 series were 
16 size. 

E. Howard & Co. (Howard Watch & 
Clock Co.) kept very accurate records 
and it is my hope to publish soon some- 
thing on the Howard numbering prior to 
the time Keystone Watch Case Co., took 
over the Howard name on_ watches 
(1903) as well as the history of E. How- 
ard & Co. The numbers are confusing 
because though used serially for all sizes 
from 1857 for some years, in the 1870's 
various series of numbers were adapted 
for specific models. 


Reader likes 
“No Appraisals" policy 


I enjoy your magazine very much. One 
of the first things I turn to, is “Information 
Please.” Some of the letters and answers 
are quite informative and I learn a lot from 
them without asking questions myself. Of 
course some are a little amusing, but this 
makes life more worth while. 

I like your policy of not giving any values 
on antique timepieces. This can be very 
misleading. An article is worth what you 
can get for it when put up for sale. In one 
locality it may have little value, and in 
another where people are looking for it, it 
may be worth much more. Then, there are 
times when the owner sets a greater value 
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than the actual worth. 

I do a considerable amount of clock re- 
pairing, mostly in the older clocks, some 
antique. My favorite hobby is collecting 
and restoring early American watches. It 
is interesting and challenging. I have run 
down the history of most watch factories, 
but a few have me stumped yet. I would 
like information on “The Non Magnetic 
Watch Co. of America.” I have an 18-size 
and a l6-size, each made by a different 
company. 

Edwin F. Paschke 
440 Bench Blvd., Billings, Mont. 


Dear Mr. Paschke: 


This column can find no records of 
such a company as the “Non Magnetic 
Watch Co. of America.” No doubt this 
company was formed and carried on busi- 
ness by having different watch factories 
make up their movements, adding the 
necessary, non-magnetic features and then 
stamping the plates with the name “Non 
Magnetic Watch Company of America.” 

As you say, the lever models you 
possess were each made by a different 
factory, which in itself is evidence that 
the “Non Magnetic Watch Co. of Amer- 
ica” was an office organization only. 


W.HLS. 





Identifying three old watches 


I have a watch, No. 30964 made by M. 
Blanckensee, Geneva. It is key wind and 
set from the back, No. 6 size. Can you tell 
me when this watch was made? 

I have a movement, No. 75394. The back 
plate is engraved “H. N. Lockwood, Boston, 
Mass.” It is an 18-size, stem wind. I have 
never heard of or even seen a Lockwood 
until I got this one. I was under the im- 
pression that H. N. Lockwood was a Boston 
jewelry store. However the man from whom 
I got this watch said it was actually made 
by Lockwood. Is there such an American 
manufacturer? The movement is similar to 
the American Studebaker, except that it 
has a place for a pin to set the hands, like 
some Swiss watches. 

Who made watches engraved “Monarch 
Watch Co., U.S.A.?” I have one, 17 jewels, 
18 size. 

Any information will be greatly appreci- 
ated and a self-addressed stamped enve- 
lope is enclosed for your reply. 

R. F. Perotti 


214 Brush Creek Blvd., Kansas City 12, Mo. 


Dear Mr. Perotti: 


A search through our records does not 
disclose any information regarding the 
Blanckensee watch you have. However 


from your description it is fair to assume 


HENRY ie): & CO., INC. 





131 CANAL ST 





NEW YORK, N. Y. 
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that it is at least 75 years old and per- 
haps, more. 

About the “Lockwood” watch. .. . It 
was common practice in the early days 
for retail jewelry stores to have the 
storekeeper’s name engraved on the plate, 
giving the impression that the watch was 
made by them, when in fact, it was made 
by some watch manufacturer. 

Some of our early American watches 
were pin set. There are no records of a 
“Monarch Watch Co.” It is likely that 
the watch was imported and engraved 
“Monarch Watch Co., U.S.A.” by some 
importer to imitate some American watch. 


W.HLS. 


Reader values and studies column 


I do not wish to give you a difficult ques- 
tion but I am sorely in need of an answer. 

Having done watchmaking a few years 
back, and now wishing to get back into it, 
I must garner some tools. One thing I will 
need is a new lathe. I am completely be- 
wildered as to which I should get. The 
ones I like best, to my knowledge, are 
the Levin and the Boley. Could you advise 
me? 

You may not like to differentiate in fair- 





ness to the companies involved, but on the 
other hand, you would be assisting a 
watchmaker who wishes to do the most ac- 
ceptable work. I like to do the very best 
work, I take no short cuts, and never use 
poor materials. I have found this best in 
the long run. Therefore I want the lathe 
that will do the most versatile work, stand 
up under constant use, etc. The price is not 
so important to me since they are doubtless 
somewhat similar anyway. I expect to pur- 
chase various fittings for it. Probably my 
work would consist of cutting out staffs, 
grinding parts to fit, polishing pivots and 
other jobs that you probably know better 
than I do. 

This advice means a lot to me and I 
would very much appreciate it. 

Charles W. Houston 

Box 62, Pine Beach, N. J. 


Dear Mr. Houston: 

I think you are making a good choice 
when you consider purchasing either the 
Levin or the Boley lathe. 

The Levin lathe is a fine one, perfect 
to my mind, and guaranteed in every 
way. 

The Boley is a fine lathe and will give 
you lifetime service, and attachments can 
be had for any special work you may be 
called on to do. 
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PRECISE Watch Timer 





The Precise Watch Timer That Every Watchmaker Can Afford! 
ORDER FROM YOUR JOBBER—DISTRIBUTED BY: 


M. J. LAMPERT & SON, INC. 


352 Fourth Avenue 


A TRIED AND PROVEN 
ELECTRONIC 
INSTRUMENT 


e Sell more watch repair jobs 

e Visual comparison rates in all posi- 
tions 

e No complicated charts 

e Customer instantly sees the need for 
work 

e INSTRUCTION MANUAL for easy 
operation included with every ma- 
chine 

e FULLY GUARANTEED 


Earph te Extra 


TERMS: $19.50 Down 
$13.65 Per Month 


New York 10, N. Y. 
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SPECIAL—FIRST QUALITY 
BALANCE WHEELS COMPLETE 


FF60 FFI20 ETA1I000 
ETAI080 AS1194 Regular or Incabloc 
AS970 AS976 AS100! 


Reduced to: $1.25 Each 
“Write for Our Latest FREE Circular’’ 


PAUL LINN—ESTABLISHED SINCE 1922 


Wholesale Jewelers’ Supplies 
5 South Wabash Chicago 3, Ill. 











Manufacturers ‘of Gold Filled =" 
Complete line including waterproofs 
Sold through Wholesalers & Jobbers 








MITCHELL :...,. FREE 


Trial Assortment of truly superior 
ROUND WATERPROOF POLYCAST 1 CRYSTALS 
Unconditionally Guaranteed 
224 sizes in Quarters from 11.0 to 56 
Use your own letterhead for Free offer 


MITCHELL WATCH CRYSTALS 
121 Fulton St. New York 38, N 








5 Assorted Swiss Watches $6 
10 Assorted Wristwatch Movements ...............-.-..0-. ages 
As dy _ j Ee $1.00 to $3.00 
rebuild $2.00 $4.50 

$ 
to 








to 
FF t 60 for Material 
FF 120 for Material 1.00 to $3. 
to rebuild $2.00 $6. 
We can supply a large Ra of used movemen‘ 
and complete watches some rep 
Write for Price List 


ST. LOUIS REFINING COMPANY 
Holland Building Mo. 








Haan 











BINDERS FOR AH&J $2.50 
P.O, Box 7127, Capitol Hill Sta. 
Denver 6, Colorado 














FAST ACCURATE DEPENDABLE 
% VIBRATING x STAFFING x JEWELING 


DIAL REFINISHING 
RHEOLOGICALLY CONTROLLED for 
unequaled sharpness and clarity 
Postage paid both ways. No phantom insurance 
charges or une cted extras. Write today for 4 | 


envelopes and price list 








I feel that either of these lathes wil] 
stand up. One is imported, and of course, 
costs less than the other. If expense js 
no object, I am sure you will be perfectly 
happy with the Levin lathe. W.HLS. 


"This is a strange-looking 
timepiece" 


I received a watch the other day for re- 
pairs and am curious about it. It has a 10. 
size movement in an 18K solid gold case, 
The lettering on the dial is “Philada Watch 
Co., E. Paulus.” 

The watch is a three-quarters plate and 
the plate is engraved “Philadelphia Watch 
Co., No. 10786, Paulus. Patents Aug. 25, 
Nov. 3, 1868.” It is 16-jewels, lever set. The 
case is marked P. W. Co., 18K fine, 10786, 
the same number as the movement. Evi- 
dently the watch and case were made in- 
dividually for each other. 

Can you tell me anything about this 
watch? Was there such a watch factory as 
the Philadelphia Watch Co., or was the 
watch simply made up by another factory 
for them? I have seen quite a few strange 
looking timepieces in my time, but this is 
the first one of these I have come across 
and I would like to know something of its 
history. 

Chas. H. Leonard 
319 South Ann St., Lancaster, Penna. 


Dear Mr. Leonard: 

I have scoured our records and cannot 
find any mention of the “Philadelphia 
Watch Company.” No doubt but your 
watch was made by some manufacturer, 
and possibly a Swiss company, consider- 
ing the serial number which is low in 
comparison with those of special watches 
made by American watch companies. 

It was quite common during the early 
days of watchmaking for retailers to have 
watches made especially for them, having 
the retailer’s name on movement and dial. 
In some cases, the same name would ap- 
pear inside the cap of case. W.HS. 


“In a moment"... As usual 
. .. the Bible and Shakespeare 
said it first 


Being a member of the same chapter of 
the National Association of Watch and 
Clock Collectors as Ben Buchtel of Canton, 
(Ohio), I heard his discussion at a recent 
meeting during which he mentioned having 
written to you concerning the origin of the 
expression “Just a moment.” 

The Bible, Isaiah 26:20 says, “Hide thy- 
self as it were for A LITTLE MOMENT, until 
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the indignation be over-past.” 

“Who can be wise, amazed, temperate 
and furious, loyal and neutral, IN A MO- 
MENT?”-—Shakespeare, in Macbeth, Act 2, 
Scene 3, L-115. 

Plato uses the word “moment” in the 
sense of “value” in his “Laws,” page 888. 
Robert Burns has Tam O’Shanter say “Or 
like snow falls in the river, a moment white, 
then melts forever.” Walt Whitman in his 
“Song of Myself” writes “The clock indi- 
cates the moment... .” 

Webster's New International Dictionary 


notes that in medieval reckoning, the 40th | 





or 50th part of an hour or even a quarter | 


of an hour; in rabbinical reckoning, 1/1080 
of an hour, and later it came to mean “a 
second.” 

From the above it would seem that “a 
moment’ can be almost any length, but 
that the Bible and the Bard came nearer to 
using it in its present connotation of “brief 
delay.” 

I may also add that as a lay subscriber 
to American Horologist and Jeweler I have 
found much interest and have learned much 
from your columns and those of Mr. Cole- 
man. I read each issue from cover to cover 
and keep them on file for reference. My 
interest and knowledge as a collector-re- 
storer of old clocks has been much en- 
hanced by the information you gentlemen 
have made available to us. 

John B. Moses 
4313 Howard St., Youngstown, Ohio. 


Dear Mr. Moses: 

I want to thank you for your elaborate 
definition of a “moment” and I am sure 
our readers will be interested, and will 
use your definition to settle some argu- 
ments. 

As you say, “a moment” can be any 
short duration of time. W.HLS. 


A case for Omega 


I am having an awtul time finding a new 
case for an Omega Automatic No. 351, a 
17-jewel movement, with sweep second 
hand. I seem to get nowhere with supply 
houses... . Do you know where I can se- 
cure a case, either new or used? 

I was wondering if the distributors of the 


Omega line would be a good place to write, | 


but can’t find their address. Could you fur- 
nish this for me? 

Next. would you explain the best way to 
close a collet when it is loose and slips on 
the balance staff? 

I glean from the American Horologist and 
Jeweler that you are now in Ogden. Ogden 
was my birthplace 80 years ago come 
March 18. Over that period of time there 
have been some remarkable changes both 
in the city and its personnel. 

I thank you kindly for your advice and 
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WHITE 
Unbreakable 

Type 
Mainspring 
New Steel Alloy... “ rs. y= 
GLARDEN IMPORTING co. 


IMPORTERS 
116 Nassau St. New York 38, N. Y. 














$5.00 MOVEMENT SPECIALS 


10—6/0 and 10/0—7, 15, 17J Elg., Wal., Il. 
movements 







wiss wrist 

10—0 and 3/0 Elg., W 

4—12 and 16 size Elg., 

FREE 20 yellow wristwatch cases with 
every $25.00 order 


B. LOWE, Holland Building, St. Louis, Mo. 








sel repl. 
Write for information. 
BECKER-HECKMAN COMPANY 
29 East Madison Street, Chicago 2, Illinois 











BMS BMS 
MOVEMENTS FOR MATERIAL 


18 movements for $25.00 


These movements are not running, but most parts 
are usable except some of the balances. 


2-FF 60 1-AS 1240-1250 1-AS 1220 
1-FF 120 I-Felsa 465 I-AS 1361 auto 
1-ETA 1080 I-AS 1194 I—F690 auto 
1-AS 976-1012 1-AS 1294 1-Gruen 210 
1-21 /0 Elgin 1-ETA 900 I-AS 970 

(533 1-AS 1200 (10BC) I-AS 984-1002 


A basic package containing the most common 
movements used today. Regularly $30.00. 


Send for our bargain list of summer closeouts. 
100 pg. clock catalog, 25c. 
BONDED MESSENGER SERVICE 


Box |, Pleasantville, N.Y. 














Since 1887 
BOWMAN 
TECHNICAL 
SCHOOL 

Building, 





Send for booklet: "Your Future and Our School.” 
Courses approved for veterans and state boards 
of rehabilitation. Individual Instruction—You can 
enter any time. 

grad certified Master Watchmaker 
}- oy state board examination. 3 
Men should be encouraged to take this train- 
ing—We never have enough to supply the 
demand, C. E. Bowman, Principal. 








25 












, WHAT'S NEW? NEW! 


¥ you are a regular customer, or a new 
eH rated Ist or 2nd, we will ship open 
account, net 30 days. If not, please send 
check with order. 

{[ ] THE NEW BESTFIT SWISS NO. I! 
MATERIAL CATALOG, AS ADVER- 
TISED $5.00 

And WE will include with each BESTFIT 

CATALOG order a 400-pg. WMDAA 

CATALOG with 9 suitable-for-framing col- 

ored, detailed 8'/2xI1 illustrations of every 

type watch. Worth repeating: FREE with 
order for BESTFIT CATALOG—BOTH for 
only $5.00. 

[ ] BOTH OF ABOVE CATALOGS sup- 
plied FREE with order of BESTFIT 
MATERIAL SYSTEMS listed below: 





Sale Price 
[ ] Bestfit No. 300 I-dr. Cab. 
Swiss Mat. System — Value 
$69.50 $39.95 





me 
~ 


Bestfit No. WM 48—48 Best 

White-A-Loy Mainspg. System 

—I dr. steel cab.........cccsecccccee $37.95 

Bestfit No. WM 72—same as 

above but w/72 White-A-Loy 

Mainsprings $48.95 

HAND SYSTEMS w/i44 GILT SOCKETED 
HANDS IN STEEL CABINET 

[ Bestfit No. 66 SPL — LEAF 


os 
~ 





~ 








Hand System $27.95 
[ ] Bestfit No. 66 SPT — THIN 

STICK Hand System.............—- $27.95 
[ 1] Bestfit No. 66 SPI — Index 

Hand System $27.95 


— 
~ 


Bestfit No. 66 SPD (120) DAU- 
PHINE PITCHED WHITE-GILT 
are $32.50 
Bestfit No. 66 SPR (120) RAD- 
1UM DAUPHINE Hands Sys- 
tem $30.25 
EXTRA FREE BONUS —with any of 
above, | used 17J American or Swiss 
wrist or pocket mvmt., your choice, 


FREE! Tell us make and size. 


USED POCKET MOVEMENTS 


Check Here Size/Make 215 19) I7J 153 7J 
12 Elgin (New Thin Mod.) 

12 Elgin Wow! Wow! 

16 Elgin 

18 Elgin ~ 
12 lemititien (Mod. “0: 312) W ow 
16 Hamilton 28.00 R 

18 Hamilton 18.00 

12 Hampden 

16 Hampden 

18 Hampden 

12 Howard 

16 Howard 

18 Howard 

12 Ill. Wow! Wow! 6.95 

16 IMlinois 

12 Wal. Wow! Wow! 

16 Waltham 

18 Wal. Wow! Wow! 12.45 

6/0 Wal. Wow! Wow! 


PACIFIC JEWELERS SUPPLY CO. 


424 S. Broadway, Los Angeles 13, Calif. 


NORDMAN & AURICH 


657 Mission St., San Francisco 5, Calif. 
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enclose a stamped envelope for your con- 
venience. 

Willard Sallam 
141 Columbia Avenue, Redwood City, Calif, 


Dear Mr. Ballam: 


I am very sorry that my answer has 


_ been delayed and trust it may still bear 


fruit. For that new case for your Omega, 
I suggest you correspond with the Omega 
Watch Company, 375 Park Avenue, New 
York 22, N. Y. 

To close a hairspring collet, file a 
tapered wire that will allow collet to slip 
on, and then with a pair of pliers, you can 
close the collet. You will find that with 
a pair of close cutting pliers you will be 


| able to apply the jaws and give the hair- 


spring collet a slight squeeze. Be careful 
not to touch the hairspring when applying 
the pliers. W.HS. 


Age of watch requested 


Can you tell me the age of my pocket 
watch made by the Columbus Watch Com- 
pany? 

The number on the full plate is “39768.” 
It is lever set, and the case has only one 
bezel, which is on the front. The movement 
fits in a ring which swings out of the case. 

Ernest Michel 
Rte. 3, Logan, Ohio 


Dear Mr. Michel: 

The Columbus Watch Company was 
organized in 1882. 

As there are no records showing de- 
livery of watches, in keeping with the 
serial numbers it is fair to assume your 
model, No. 38768, left the factory about 
1885. W.HS. 


Approximate age of 
watches requested 


I have two watches in for repair and the 
owners have asked me to learn as much as 
I can as to whether these might be collec- 
tors’ items and what are the approximate 
ages. 

One watch was made by National Watch 
Co., Elgin, Ill. It is key wind and set, and 
has the name “H. T. Culver” on the upper 
plate. The serial number is 68396. 

The second watch has the name “New 
Era” on both dial and upper plate, no com- 
pany name or address in sight. It is stem 
wind, lever set, and is in a rather elabo- 
rately engraved screw back. It is open 


| faced with hinged bezel, 10-year GF case’ 


its serial number is AB149020. r 
Any information will be greatly appreci- 
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ated. A siamped envelope is enclosed for 


our reply. 
Y John A. Lamm 


934 S. Clark St., Chicago, Ill. 


Dear Mr. Lamm: 

I find the H. T. Culver watch is one of | 
the early models made by the National | 
Watch Company of Elgin, Ill., and left | 
the factory about 1868 or 69. Mr. Culver | 
was one of the directors and the move- | 
ment was named after him. 

Later on the National Watch Company | 
was changed to the Elgin National Watch | 
Company. | 

The New Era watch was made by the| 
Pennsylvania Watch Company, and there | 
are no records as to the year it was| 
made. It probably dates back to the| 
early 1900's. WES. |] 


To repair a cracked cameo 


I have had the bad luck to crack a cameo | 
while replacing it in a ring. It runs up and | 
down in front of the face and isn’t too bad, | 
but still it wasn’t there when I received | 
the ring. 

Do you know of a good bonding agent 
that I could mix with diamatine and a col- | 
oring agent that would cover the crack and | 
allow me to dress it down? 

The stone is a slight shade of pink. 

E. L. Hopkins 
Box 515, St. Francisville, La. 


Dear Mr. Hopkins: 

I can only suggest you procure china 
or glass cement from most any drug store | 
or department store. Clean the broken | 
parts, then apply cement and bind the 
parts with wire. Let dry for two hours 
or more. 

When dry scrape off the surplus ce-| 
ment and apply a very light coat of finger 
nail polish of corresponding shade. This 
will cover the crack temporarily but in 
time, the crack will show. W.HS. 


@ Golden Bikini, a lady's waterproof watch | 
and fashion accessory, is being introduced in| 
the Universal Geneve line by the Holzer | 
Watch Co., 420 Madison Avenue, New York | 
City. Constructed with a one-piece seamless 
case, the new model is described as being 
small enough to be completely feminine. | 

@Gerald A. Smith, former president of 
Smith Plating Equipment Co., Providence, R.l., 
was recently named Sel-Rex Corporation sales 
engineer in New England, located at 105 Bel- 
se Street, Warwick Industrial Park, Warwick, 
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suggest a 
“like new’ dial 
modernization 


International's ability to refinish 
dials exactly “as original’, is not 
news to American watchmakers 
... but did you know that Inter- 
national can modernize any dial 
by refinishing it in a variety of 
up-to-the-minute styles. Get all 
the facts by writing today... 
estimates cheerfully given. 


FREE on request 


with your first dial 
refinishing job of 
any type, this two- 
color counter dis- 
play designed to 
help you sell dial 
refinishing. 


INTERNATIONAL DIAL CO. 
ih, beged i iek. 7 ue ae) 

P.O. BOX 236 OLD CHELSEA STATION 
NEW YORK 11, NEW YORK 














WATCH FOR THIS PHOTO in your local 
newspapers and in magazine fashion sections. 
It is part of a press kit presented to editors 
by the Watchmakers of Switzerland at the 
13th "Fashion in Time" preview in New York 
City as a stimulus to fall and Christmas mar- 
keting of 17-jewel Swiss watches. 


M™= THAN 200 of the country’s lead- 
ing magazine, newspaper, and press 
syndicate editors were recent guests of 
the Watchmakers of Switzerland at the 
13th “Fashion in Time” preview for a 
look at fall 1961 styles in Swiss 17-jewel 
watches at the Hotel Pierre, New York 
City. 

Part of New York’s annual “Press 
Week” observance, the show marked the 
opening of this year’s fall campaign by 
the Watchmakers of Switzerland, sched- 
uled to get underway this month. 

Plans call for double and full-page con- 
sumer ads in Life magazine and Reader’s 
Digest, a special new permanent display 
piece to be furnished retailers for tie-in 
values, and nationwide publicity on qual- 
ity watches from Switzerland which is 
expected to stem from the show. 

Officials of the Watchmakers of Switzer- 
land report that placements of news about 
latest styling and special watch features 
have already begun to appear in local 
fashion pages of newspapers. This kind 
of newspaper coverage along with maga- 
zine articles in national publications is 
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Watch Fashion Show Opens Swiss Fall Promotion 






expected to continue through Christmas 
and perhaps beyond with growing in. 
tensity just prior to the holidays. 

Consumer advertisements will place 
strong emphasis on the joint theme of 17 
jewels and Swiss Quality in two issues of 
Life during November and December and 
in Reader’s Digest for the same months, 
The public will be advised of the two 
main criteria in choosing a watch to as- 
sure purchaser satisfaction—a 17-jewel 
movement and “Swiss” on the dial. 

The tie-in display piece for retail 
jewelers is made of molded plastic and 
is of unusual design which will identify 
the stores displaying it with the national 
publicity and advertising campaign. It 
will be offered in October by request 
cards to be distributed beforehand, and 
will be available at a charge of $1 to 
cover mailing and handling costs. 

Theme of this year’s campaign is 
“Swiss Time Everywhere, 1961.” 


Platinum, Palladium Used 
In New Necklace Clasps 





LATINUM AND PALLADIUM precious 

metal clasps which attach easily and 
protectively to pearl necklaces to add 
other gems for high fashion were shown 
by the Baker Division of Engelhard In- 
dustries, Inc., 113 Astor Street, Newark, 
N. J., as part of a $500,000 jewelry dis- 
play booth at the Retail Jewelers of Amer- 
ica trade show and convention in New 
York City last month. 

Called Wonder-Lok, patent pending, 
the safety clasp was also introduced at a 
press conference in the Waldorf Astoria 
Hotel during the show. 

Created and manufactured by Kurt 
Wayne, a New York jeweler, Wonder-Lok 
clasps are priced from $40 to $4,000 de- 
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pending m the choice of metal and gems 
used. The new device utilizes a strong 
spring action clasp which encircles a 
single pearl in a necklace without reveal- 
ing the mechanism. The result is a decora- 
tive jeweled attachment to the necklace 
which can be worn in any position on 
the neck. 

Mr. Wayne reportedly has designed 
about 50 styles of Wonder-Loks in pal- 
ladium and platinum set with gems such 
as diamonds and pearls. Styles include 
simple round and oval shapes and larger 
exquisite flower and petal designs. They 
are available for single, double, and triple 
strand necklaces. In addition to a single 
clasp, two or more Wonder-Loks can be 
designed for spacing at intervals in the 
necklace. 

A jeweler since he was 14 years old, 
Wayne conceived the idea of Wonder- 
Lok when he made a pearl pendant which 
hooked on to the knotted strings between 
pearls, using a spring and clasp instead 
of the usual catch. 


Jewelers Can Help Silver 
Customers With Gorham Book 


RETAIL JEWELERS CAN HELP their sil- 
verware customers express their personali- 
ties in purchases with the help of a new 
booklet on complete table settings which 
is being distributed by the Gorham Com- 
pany. 

Some important ideas given in the book- 
let for consumers are that nothing more 
thoroughly reveals a homemaker’s person- 
ality than the table she plans for her family 
and friends; choice should start with ster- 
ling because it is a long treasured posses- 
sion. 

Gorham suggests that there are two im- 
portant considerations in setting a beautiful 
table, simplicity and color styling. 

A copy of the fully illustrated booklet, 
"Beautiful Tables,” can be obtained by 
writing to Dept. M1, the Gorham Com- 
pany, Providence, R. I. 


@ Moody Machine Products Co., Inc., Provi- 
dence, R.I., is offering a new Tiny Tap Set 
with five precision taps in sizes 0-80, 1-72, 
2-56, 3-48, and 4-40 with an interchangeable 
knurled brass handle in a kit designated as 
1S-5. A free catalog is also available on 
request. 
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-.. to explain KIF 


but wish nevertheless to keep your customers exactly 
poste ag than you must have a KIF.Explainer on the 
counter. 

KIF Explainer is a precision device, —, with a 


few movements, explains the ingenious simplicity 
and efficiency of the KIF shock absorber, while also 
showing the limits of the protection, and leads the 
sales on to the high-grade quality watch. 

Its os price of $1.50 will soon enable 
every watchmaker to have it on his counter. 

An interesting colour booklet outlines the advantages 
of the KIF Explainer and is sent free of charge by 
PARECHOC S.A. U.S. Agent, 

Mrs. Hedy REYMOND, P.O. Box 2173, 

Grand Central Station, New York 17, N.Y. 


KIF Explainer is available in two models: 
on a high polished wood base, to be placed on the 
counter or in an elegant pocket-book, for travellers 
and agents. 

The two models are supplied at the same price and 
can be ordered by post card. 


Dear Sirs, 
Please let us have as soon as possible: 


sees. COpy Of KIF FLECTOR literature free 
coece copy of booklet PARECHOC No. 1 free 
eensee copy of booklet PARECHOC No. 2 free 
-----. KIF Explainer on base $1.50 
-eeee KIF Explainer, pocket size $1.50 


From: 


Signature : 
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ger IN A DISCUSSION upon how to 
get a Guild meeting off-the-ground 
and going, one old timer chimed up with, 
“You can always start with botch work 
and end up with anything you like.” Just 
how good his quip may be is perhaps 
open to question. However, I really love 
that “end up with anything you like,” 
and, come to think upon it, such might 
be a suitable method for starting a 
column. 

This past month we've had the op- 
portunity of viewing the “grand-pappy” 
of all botch work. The perpetrator of 
this masterpiece was evidently a whiz at 
figures, up to a point, that is. Apparently 
his calculating proclivities enabled him 
to deduct that a rack of only eight teeth 
could never strike 12; further, all that 
was necessary would be the addition of 
four teeth. To do this required the 
lengthening of the rack, a feat easily ac- 
complished with the aid of a “chunk” of 
rough brass plus a “gob” of lead solder 
liberally smeared over a good portion of 
the rack. 

Somewhere beyond the “four” the cal- 
culating must have bogged down; as the 
snail of four steps shows no indication 
of any effort to convert it to 12 steps. It 
is a fair guess, he discovered his snail 
revolving every four hours instead of 
every 12 hours. The third arbor of the 
strike train had been placed in the fourth 
bearing (and the fourth arbor in the 
third bearing), perhaps in some great 
final effort to effect a correction at this 
point. This resulted in a jammed strike 
train and at this spot it would seem that 
the entire project was abandoned. Our 
thinking was running ahead toward a 
good photo of this “dilly,” but, the owner 
seemed a little confused over just how a 
“ship’s bell” ought to strike and coupled 
with the estimate to restore the clock, de- 
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PLEASE NOTE. Correspondence is invited, but columnists assume 
no obligation too publ 
est, NO Appraisals, 
For a_ personal 
accompany your letter. 


an therwise — 





ish it. Questions MUST be of general inter- 
and the management reserves the right to 
reply, return postage must 


cided against having it done and would 
not leave it. 

We have an inquiry relative to replac- 
ing the Timex electric in its case, mayhap 
it is worth repeating here. This man put 
the movement back, then inserted the 
crystal and encountered difficulty when it 
came to replacing the set-crown. The 
best way to center the set-stem is to re- 
place the crown before inserting the 
crystal since it is the crystal that tightens 
the movement in the case. Reference to 
the April column (and drawing) will in- 
dicate we suggested: 1, insert movement; 
2, replace crown: then 3, insert crystal 
in that order. 

This isn’t at all difficult, merely make 
sure that after you have dropped in the 
movement and turn the case over (back 
up) to replace the crown, that in holding 
the movement to the case you do not 
touch the hands. Position the crown so 
that the indentation upon the pipe 
matches the “flat” of the stem; then, 
gently press it home without pushing stem 
into the run position. Turn over and in- 
sert crystal, turn again and screw down 
the crown screw. Set to time, then press 
to running position. As indicated, when 
crown is pulled to set position, the bal- 
ance is automatically locked. You may 
set the watch ahead a minute, then await 
the instant the second-hand of your 
regulator coincides with the watch, then 
press to run position. The Timex is 
easily “hacked.” I believe that is a term 
coming into use though none of the 
horological dictionaries at hand seem to 
have it. My conception of the term would 
be “set to the second.” 

Good visit via long distance phone with 
Mr. Paul Fisk, at the Clock Shop, over in 
Charlottesville, Va., and another—just 
under the wire (couple of hours ago) for 


this deadline from Mr. William Me- 
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Mackin, of Elgin Public Relations. Last 
column we promised some dope upon the 
new Elgin cordless electric desk clock. 
Seems that our request arrived in Elgin 
just about the time Bill was taking off for 
his vacation and thus he did not get in 
until now. Despite any mix-up with the 
fish (he told me about the big ones that 
got away) he assured us that data would 
be forwarded first week of August. 


Also, the expected specifications data, 
etc., upon the new Swiss Precision bat- 
tery clock isn’t all in and it will have to 
be postponed to a later column. When 
we first mentioned this revolutionary 
method of timekeeping, it was by “Sec- 
ticon.” Later information develops that 
this is a trademark for a particular design 
of clock and that the more correct name 
for the technical angle would be “Escap 
Movement.” ‘To correctly put it, Secticon 
is equipped with the Escap movement. 


This new movement is manufactured 
by Universal Escapement, Ltd., of La 
Chaux-De-Fonds, Switzerland and dis- 
tributed in the U. S. by Incabloc, Inc., 
730 Fifth Ave., New York City. Its 
escapement is a complete new version of 
the “constant force” idea. The makers 
say it attains a higher degree of precision 


than was ever before achieved in stand- | 


ardized production. 


I’m told that actually this escapement 
operates along the “remontoire” princi- 
ple—de Carle gives the following defini- 
tion, “Usually refers to a device whereby 
the main source of power periodically 
winds a spring or lifts a weight to drive 
the actual mechanism. The purpose is 
the provision of a constant force, e.g., a 
spring driven clock winds up a weight. 
The weight then transmits the power to 
the escapement.” 


The idea of constant force has long 
been with horologists. Maj. Chamber- 
lain traces it back to 1600 with a quote 
from Ferdinand Berthoud, “If this is 
true, which one cannot doubt, the “re- 
montoire d’egalite is very ancient, and 
the clock made in Germany about 1600 is 
the first known in which the arrangement 
is applied.” 

Trying to check back upon the ”re- 
montoire” we felt sure Saunier in his 
“Grand Traite d’Horolgerie Moderne” | 
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Are You on 
Swartchild's 
Mailing List? 


Keep alert to ev- 
ery opportunity 
for increased 
profits and effi- 
ciency. 


Successful shops 
and stores, big 
and small, find it 
pays to be on 
Swartchild’s mail- 
ing list. 


WRITE TO: 


World’s Largest 
Watchmakers’ 
and Jewelers’ 
Supply House 


SWARTCHILD & CO. 


And the Burton Reid and Henry Paulson 
Divisions of Swartchild & Co. 


22 W. MADISON ST., CHICAGO 2, ILL. 








New York Dallas Atlanta 
Boston Seattle Kansas City 
Los Angeles 
31 


SAVE YOUR TIM 
AND 
YOUR CUSTOME 


BY HAVING REPAIR PARTS AT YOUR Fi 


Almost everything has to be done ina hurry these days, 

is no exception. Your customers expect fast, efficient ice 
why watch material systems are more important to yu 
before. With Marshall Add-A-Unit Systems in your store 

of fumbling for the required part. You can give your cuime 
efficient service by ALWAYS HAVING THE RIGHT ? 
WHEN YOU NEED IT! 


LOOK AT ALL THESE ADVAN 


LIFETIME LUBRICATED PERMATEX P 
MAINSPRING SYSTEMS Marshall's famous "Permatex Pac 


Only Marshalloy and Watch-Craft Unbreakable Mainsprings waterproof plastic. The pare 
are impregnated with PERMANATE, lifetime dry lubricant. and remain in the Permatex fe 
PERMANATE actually penetrates the pores of the alloy. Permatex Packages are guare 
(Pores of alloy are much like pores of human skin.) PER- 

MANATE continuously oozes out of these pores, keeping 

spring perfectly lubricated throughout the lifetime of your 

watch. ASK FOR SAMPLES OF MAINSPRING WITH LIFE- 

TIME PERMANATE. 


FREE HANDY MANUAL 


Free material reference book with any Material or Main- 
spring System. 376 pages of thorough information on Swiss, 
American, German and French watch material. 


INSTANT IDENTIFICATION The only supplier of a¢ 


Quick identification of every part. Number is listed on an material and crystal 
index. Each part is enclosed in an envelope which fits di- P 
rectly behind the index. standard size cabinets. 


C. & E. MAK 


Box 7737 


Or Any Distributor of GE. | 
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MARSHALL... 


Ist in Ultrasonic 
Cleaning Machines 

For Watches, Diamonds 
And Jewelry 

Ist in Ultrasonic 
Cleaning and 

Rinsing Solutions 





Write For Complete Information. No obligation. 


Chicago 80, Illinois 


of GEE. Marshall Co. Products 
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RR. egg 9 all kinds; 
by ELGIN, HAMILTON, BULOVA 
Write for Latest Price Lis 


MARK-NELSON WATCH CO. 
Room 1112, Holland Building, St. Louis, Mo. 











GET PRICE ON PRINTED CLOCK DIALS, FIRST! 
More than 150 kinds 


Calendar and Time Dials, Date Strips 


Don't Coder Soak Dials ‘Til You've Checked 
with J. R, New Catalog 45 Cents 


OLD TIME ae. = Audubon Lane, Poland 14, O. 











CUCKOO CLOCK PARTS 
Bellows * Chains * Dials « Hands 
Pendulums ¢ Trim * Wheels * Weights, etc. 
Musical Units—400-Day Parts and Domes 
Clock Movements 
Grandfather, Grandmother, Banjo, 1 a and 

8 Day fit ups. Chime Rod Assemblies. 
Write for Ni + 1861 Catalon Showing Largest 
‘or New 
Selection of Clocks oa Clock Parts 
RALPH HERMAN CLOCK HOUSE 








628 Coney Island Ave., Brooklyn 18, New York 








The next time you need clock oil, ask your 
wholesaler for HOROLUBE 9°C. It has the lowest 
spreading factor of any clock lubricant. 

7900 bottles sold in % oz. and 2 oz. sizes. 


BUY THAT 


4 Oe Gift 
me NOW we 


Book Department 


American Horologist & Jeweler 
O. Box 7127, Capitol Hill Sta., Denver 6, Colo. 


QTD 2 


SWISS PRECISION LATHE 
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10-chuck basic combination: $158.50 
Ask for complete price list. 
Wholesale Distributors: 


ACRON IMPORTING CORP. 
2 West 47th Street New York 36, N.Y. 
Sold through Meterial Supply Houses Only 














would have something, but he does ng 
give a single example. Over all, it would 
seem that he was “agin ’em” for he says 
they waste force and that the search fo, 
a constant force in a spring is fanciful, 

Many, if not most of the great horolo. 
gists down through the years had a go a 


| constant force in some form or another— 





perhaps the best known is A. L. Breguet 
and even Sir Edmund Beckett applied the 
principle to large clocks in his gravity 
escapement. Perhaps, with electricity, 
transistor switching plus modern metal. 
lurgy, today’s horological engineers have 
proven the search for a constant force 
may not be so fanciful after all. 


Among our visitors of this past month 
were Mr. and Mrs. Marion B. McKenzie, 
Fayetteville, N. C.; Mr. and Mrs. J. M 
Lockhart, Clearwater, Fla., and Mr. and 
Mrs. Luby B. Jernigan, Dente. N. Ge 
all C. & O. fans of long standing. 

J. & J. & J. 


and CLOCKWISE 


"Sticking" on the “warn" run 


Could you give me any information on how 
to straighten out this strike clock? It is a small 
Ansonia movement. 

I cleaned and adjusted it; everything seems 
to be in line, but it won't kick-off on its own 
power. I can run the hour hand around with 
my finger, and it kicks off perfectly, but on it 
own it just doesn’t strike. 

I can’t see anything out of place. What ha 
me puzzled is why it will strike when I’m run 
ning the hand around, and won't strike whe 
it gets to the half hour and hour marks on it 
own. This movement is a rack type with round 
plates. I can’t find a number on it, but it bas 
a mark, a large “A” in a diamond shaped frame, 


| om the plate, and on the adjusting wheel is ew 
| graved “Pat. 


1866.” I have some books om 
clock repairing, but they don’t give any informa- 
tion as to the cause of the trouble. 

MORTON RIDDLE 
1823 West Nelson St. 
Marion, Ind. 


Dear Mr. Riddle: 

Practically all the round plate Ansonias were 
the same—minor changes were made over the 
years but the basic design remained the same. 
We shall mention one of those changes later. 

Apparently your clock is “sticking” on the 
‘warn” run. Or, your lift is so very shallow 


that when the clock operates itself it does nt 
lift high enough to unlatch, whereas, when you 
chase the hands around with your finger at 4 
faster clip the lift rises sufficiently to unlatch. 

operation. 


Set your clock in Allow it 
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run past the strike point, then examine closely— 
if the lock-pin remains in the lock position then 
it hasn't been raised high enough to unlatch. 
If the lock-pin has passed beyond the lock posi- 
tion then it must rest against the warn run 
latch, and since it did not strike, it must be 
hecause the warn run latch did not drop and 
permit completion of the strike operation. 

" In this Ansonia clock—as you face the front 
plate and look at the inside of the back plate— 
you will see a lever (of odd shape), pivoted in 
the back plate, just above and to your right of 
the center post. 

As the hands (center post) turn, the strike 
lift upon the center post engages this lever un- 
derneath and to the left of center, raising it. 
It, in turn, raises the strike lock approximately 
three to five minutes before the hour. Now, the 
strike train being released, the lock-pin con- 
tinues forward, but the clock can’t strike be- 
cause it comes to rest upon the end of the 
above lever. This is called the “warn run.” 
The lever is held up against the lock pin until 
it (the lever) drops off at the exact warn run 
position. 

In all the models, the lift lever was pivoted 
upon a post in the back plate, above, and to 
the right of center—held on the post by a fric- 
tion boss (washer) staked on tight. This rarely 
is ever taken off for cleaning and thus gets 
sticky and will not fall by gravity after the lift 
pin passes under it. 
there was applied to this lever 
spring to throw it down. If your clock originally 
had this spring such will be indicated by a little 
hook extending out of the lever hub to your 
right. 

In the older models without spring, the hub 
was perfectly round. You may attach a light 
spring to either model—in the one operating 
without a spring, generally removing the lever 
—cleaning the hub bearing thoroughly, and 
cleaning and polishing the post will remedy the 
trouble. J.E.C. 


Here's one for Lucie Clay 

Re: American clear glass: as I understand this 
glassware having a dish with a cover, the so- 
called cover lift knob is a crouching Indian, 
known as “Westward Ho.” 

Since your knowledge is superior on old time 
pieces, i.e. clocks, I'm curious to know if you 
can help me out on the glassware, its histor) 
and when the manufacturer stopped making this 
glassware. Any suggestion will help. 

R. E. Bropy 
29867 Westfield, Livonia, Mich. 
Dear Mr. Brody: 

Thank you for your inquiry. Our knowledge 
of glass and glassware is next to nil, but we 
like the thought of your turning to old “C & O” 
for information. 

_ We believe that the leading authority in this 
line is one Ruth Webb Lee who has published 
11 books on the subject and may be reached 
through Lee Publications, 105 Suffolk Rd., 
Wellesley Hills 81, Mass. 

J.E.C. 
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CLOCK Repairmen! 


We are Headquarters for 400-Day Clock Material 
OLD AND NEW PARTS, SPRINGS, DOMES. TOOLS 
160 Page 400-Day Clock Repair Guide, $3.95 
Long Life Batteries for Kundo and Junghans Clocks 
Horolube 9*C Clock Lubricant, 75¢ and $2.25 
THE HOROLOVAR COMPANY 
BOX 299A, BRONXVILLE, N.Y. 








‘ CLEANING 


‘ AMERICA’S 


& RINSING 
Solutions 
Cleaning 


ZI Ieenite Machines 
\rder from Your Jobber WRITE for CATALOG 


MFG. & CHEMICAL CORP. 82 BEEKMAN ST..N.Y.38 












THE QUALITY 
Mainspring 
for American and Swiss watches, made 


of the finest steel, accurately gauged, evenly 
tempered. Sold Through Jobbers Only. 


GLARDEN IMPORTING CO. 
s RTERS 
116 Nassau St. New York 38, N. Y. 


Nl EMPER 











In many of the later models | 
a light brass 





CLOCK WHEELS—CLOCK BARRELS 
PINION CUTTING 
Wood, Stee! and Brass 
Barrels and Wheels Repaired and Made to 
Order - Teeth Installed - Broken Pivots Re- 
paired - Platforms Reconditioned or Duplicated 
FAST SERVICE 
Send Sample for Immediate Estimate 
Write for new 1961 catalog 
RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 











LARSEN Mainsprings for Every Need | 


Genuine SWISS 


Nivuaflex 


the original patented white beryllium alloy 


aor REZISTA 


serving the watchmaker 
dependably since 

1925 Sold through 

jobbers only 


Catalog FREE 
on request 


LARSEN Importing Co. 


116 Nassau St., 
N.Y.C. 38, N.Y 
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How the ‘505’ Works 


AST MONTH OUR CLOCK COLUMNIST, 

Mr. “C & O” Coleman, reviewed in 
detail, the new electric watch presented 
by Hamilton Watch Company in celebra- 
tion of its fifth anniversary as pioneer in 
this field. This September article is a 
brief resume of the Hamilton Service Bul- 
letin No. 220, which is available on re- 
quest to the Hamilton Watch Company, 
Lancaster, Penn. 

This simple new movement requires no 
special training on the part of the serv- 
icing watchmaker. It has a pre-adjusted 
contact system, Kif “Flector” shock sys- 
tem with attached spring, familiar 18,000 
beat train which makes contact 9,000 
times an hour, extremely anti-magnetic 
“Stavar” hairspring, and coil resistance 
of 4,300 ohms, plus or minus 300 ohms or 
4,000 to 4,600 ohms. 

Through simpler designing, the 505 is 
said to be fully jeweled at 11 jewels, and 
has second setting, with positive self-start- 
ing. Pulling the crown out to setting 


position mechanically stops the watch, 
When the mechanism is in setting posi- 
tion, the balance assembly is not in con- 
tact with the electrical system and there 
is no drain on the energy cell. The crown 
can then be pushed in to start the watch. 

Hamilton officials warn that the energy 
cell for the 505 is slightly larger than the 
energy cell for previous models. It is 
stainless steel rather than gold, and is not 
interchangeable with those of the other 
models. 

To change the energy cell, use a clamp 
having T-shaped ends with a hole in each 
end. Insert tweezers in either hole of the 
clamp, press toward the cell and remove 
its “T” end from the “T” slot in the 
pillar plate. Lift off the clamp, turn the 
watch over, and the cell will fall out. 

Replace the cell, flat side up, with your 
fingers. Replace the clamp by placing 
one end in the slot provided. Press the 
other end in place with the tweezers. It 
is suggested that the date of replacement 
be scratched on the new cell. 


Disassembly Hints 


First remove upper shunt bridge. This 
is accomplished by turning the movement 
so that the coil is nearest you with the 
balance at its dead rest position. The 
two prongs will extend outward or toward 
the worker. Remove right hand end 
screw and partially loosen the other 
screw. Lift off the free end and gently 
pull outward until the shunt bridge is 
well away from the balance. Then re- 
move the other screw and lift off the 
bridge. 

Next disconnect the hairspring stud 
from the balance bridge and make sure 
the outer coil is free from the regulator 
pins. Now lift out the balance assembly 
by placing tweezers on it rim. NEVER 
grasp coil with tweezers. 

In removing the cell lead and contact 
endpiece, work from the dial side. It is 
noted that the contact endpiece serves the 
same purpose as does an endstone cap for 
the lower index pivot. It has a small 
plastic washer fastened permanently to it, 
which serves to insulate it from the 
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pillar plate, and is held in place by the 
cell lead. The cell lead screws have in- 
sulating washers under their heads which 
may be left on the screws even during 
cleaning. The cell lead insulator, located 
under the cell lead, need not be cleaned, 
but should be removed from the pillar 
plate. With the cell lead off, the contact 
endpiece will drop onto the bench by in- 
verting the movement. 

All types of commercially recognized 
watch cleaning and rinsing solutions are 
safe to use with the 505, note Hamilton 
officials, but it is suggested that the bal- 
ance assembly and index-contact wheel be 
given a final rinse in a good grade of 
isopropyl or denatured alcohol after re 
moving from the cleaning machine. 

Check for minute iron filings which 
may have gathered on the two large 
permanent magnets and the two smaller 
index wheel magnets during cleaning. 
These may be easily removed with cello- 
phane tape without leaving any sticky 
residue on the magnets. 
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FOURTH PINION 75219 


FOURTH WHEEL 75343 
(COMPLETE) 


CENTER WHEEL 7544! 
(COMPLETE) 


CENTER STAFF 75216 


HOUR WHEEL 75200 — 
“CANNON PINION 752I5 


Pi WHEEL 78449 - 


' 
(COMPLETE) - 


ot MAGNET 75529 
1 : oe 
ENDPIECE 75080 








Assembly and Lubrication Hints 


Begin with the stop lever; it requires 
no lubrication. Then replace the train 
wheels. Before replacing them, lubricate 
the center wheel jewel and bearing shoul- 
ders of the long fourth wheel staff. 

To replace the contact endpiece and 
cell lead, place the endpiece, flat side 
down, in its recess over the contact-index 
wheel jewel. Never oil the contact end- 
piece.) The exposed side should now 
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reveal an indentation which matches a 
dimple in the cell lead. Replace cell lead 
insulator which insulates the cell lead 
from the pillar plate, then replace the cell 
lead. The repairer is cautioned to make 
sure the cell lead screws have their in- 
sulating washers attached before replac- 
ing these screws. The manufacturer also 
warns not to oil the index-contact wheel 
lower jewel. This pivot must run dry, 
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but all other jewels must be oiled. It will 
be noticed that screws for the train 
bridge, cover plate and set cap are 
identical. 

Before replacing the balance assembly, 
check freedom of the finger block. With 
balance assembly in a horizontal position, 
the finger block should rest on the lower 
collar. By inverting the balance with the 
hairspring on the bottom, the finger block 
should drop ‘of its own accord from the 
lower collar to the upper collar. If the 
finger does not drop between collars, and 
a slight tap of your finger on the tweezers 






f 
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SOME INTERESTING WALL CLOCKS were 
shown to Robert A. Franks, Bryn Mawr, Pa., 
a founder of the National Association of 
Watch and Clock Collectors, a past president, 
and currently a member of the board of di- 
rectors. He visited Hagans Clock Manor 
Museum in July en route to the NAWCC 196! 
Convention. 





THE MARSH CLOCK, a timepiece of his- 


toric significance, particularly attracted the 


of Edward Battison, Washington, 
D. C., curator of the Horological Department 
of the Smithsonian Institution, when he visited 
Hagans Clock Manor Museum this summer. 
Mr. Battison is a member of the board of 
trustees of the Time Center in Colorado. 
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attention 


fails to dislodge it, then it is sticking. and 
the complete assembly must be recleaned, 
When assembling balance to movement 
the finger block must be lined up under 
the coil before the balance is put in place, 
and the coil must be over the magnets. 

Two final precautions: Never lubricate 
the finger block. Never dry balance in 
sawdust. 

And remember it is easier to replace 
the balance without attaching the stud to 
the balance bridge. The balance and 
bridge may both be replaced in the con- 
ventional manner if desired. 


Famous Horologists Visit Clock Manor Museum 





WHEN TWO MUSEUMS MEET it's a rare 
occasion. The one on wheels, owned by Ber- 
nard Goldstein, ‘Mr. Barney,’ New York City, 
a member of the board of trustees of Hagan's 
Clock Manor Museum made a stop at Manor 
Heights, site of the new museum in Bergen 
Park, Colo. on a cross country tour en route 
to the National Association of Watch and 
Clock Collectors convention in California in 
July. Mr. Barney, on the right, parked his 
museum in front of Clock Manor Museum, 
putting several hundred extra timepieces of 
historic origin on the museum site while this 
picture was being taken. He is an associate 
editor of American Horologist and Jeweler 
and a long-time friend of Orville R. Hagans, 
publisher of the magazine and curator and 
president of Clock Manor Museum. 


@ Full descriptive literature is being made 
available to retail jewelers on a new pressure 
sensitive label price marker by the Garvey 
Corporation, St. Louis, Mo. It is described 
by the company as a portable, semi-automatic 
machine which uses a conventional self-inking 
Garvey Big Wheel marker. For information 
write the Garvey Corp., Dept. P-1, 9804 Page 
Blvd., St. Louis 32, Mo. 


@ Westclox Division of the General Time 
Corporation recently conducted wholesalers 
meetings at which it announced a reduction 
in the number of its franchised wholesalers, 
and an improved franchise arrangement. 


AMERICAN HOROLOGIST AND JEWELER 











and 
ned, 
nent 
ider 
ace, 


Cate 
> in 


lace 
1 to 
and 
‘On- 


are 
Ser- 
ity, 
in's 
nor 
jen 
ute 
ind 

in 
his 


im 


this 
ate 
ler 
ns, 


ind 


de 
ire 
fey 
ed 
tic 
a 
on 
ge 


ne 
rs 
on 
rs, 





New Books for Early Fall Reading 


0 YOU KNOW that of some 250 named 
D varieties of minerals, only four— 
sylvite, thenardite, trona and ulexite—are 
water soluble? This is just one of the 
interesting sidelights of a fascinating new 
book, Gemstones and Minerals, How and 
Where to Find Them, by John Sinkankas, 
and published recently by D. Van Nos- 
trand Company, Inc. There are more 
than 130 illustrations in the 387 6 by 914 
inch pages, plus preface and foreword. 
No. B-557 GEMSTONES and MINERALS, 
John Sinkankas; $8.95. 

Another excellent volume from Switzer- 
land, written in 1949 by R. Lavest of 
Le Locle, and translated by R. Grand- 
voinet, is “The Elements of Watchcraft,” 
published by Charles Rohr at Bienne. It 
covers technicalities of the trade, training 
of watchmakers in Switzerland, hints for 
watch owners, and some historical notes. 

Not least in importance are his com- 
ments on the Incabloc shock absorbing 
bearing for balance staff pivots, the Gly- 
cydur balance manufactured by Reunies, 
the Dumont tools, and the “Super shock- 


resist” shock absorber of the Erismann- 
Schinz Company. Numerous drawings 
and photographs enhance the value of this 
book, first written for students of high 
school level, and unexcelled for the begin- 
ning craftsman. 
No. B-558 THE ELEMENTS of WATCH- 
CRAFT, by R. Lavest, tan linen spine, hard 
board covers, 116 pp, 6x8'2 inches, $2.95. 
Completely revised and brought up to 
date, is that standard text for the bench- 
man, “The Watch Repairer’s Manual,” by 
Henry B. Fried, published by D. Van 
Nostrand Co. This second edition covers 
the self-winding watch; the waterproof 
watch; how to order watch parts with a 
visual dictionary of exploded views in 
various types of watches, isometric, self- 
winding, calendar, alarm wrist watches, 
chronographs, and other recent develop- 
ments. Nothing of value in the first edi- 
tion has been omitted and much has been 
added to make the new edition a must for 
the practicing horologist. 
No. B-187N THE WATCH REPAIRER'S MAN- 
UAL, by H. B. Fried, tan cloth, 6x9, 310 pages, 
well illustrated, probably $6.95. 





efficient, new 
shock absorbing devices 
proven results 

carefully studied prices 
new possibilities 


4 


SIMREX 
ERISMANN—SCHINZ S.A. 













LA NEUVEVILLE 
SWITZERLAND 











SEPTEMBER, 196] 


39 








Servicing the Accutron 


EDITOR'S NOTE: Beginning in the March, 1961, issue, American Horologist and Jeweler has 
reprinted, by permission, in monthly installments, the service section of the Accutron technical 


manual. This is the seventh and final article. 


| genic FOR REPLACING COMPLETE 
movement is the subject of this sev- 
enth and concluding article on servicing 
the Accutron. 

Four main steps are indicated, opening 
the case and removing the movement, re- 
moving the hands and dial, then reversing 
these operations by replacing the dial and 
hands on the new movement and placing 
the new movement in the case. 

After removing the movement from the 
case, open the power cell hatch with a 
dime, not a screwdriver which may scar 
the slot, and remove the power cell. 

Using the locking wring wrench, re- 
move the locking ring, then remove the 
back and gasket and remove the move- 
ment from the case. q 

Proceed as in Fig. 1, 9 &E 
and remove the two : 
dial holding nuts. The 
exact location is shown 
in Fig. 1. Then remove 4 
the ground strap, see 
Fig. 3. 

Next remove the 
hands, using hand re- 
mover. Be very careful at this point not 
to spin the train in the forward position 
nor to force it backward as this will dam- 
age the indexing mechanism. 

Then remove the dial. 

Using the new movement, replace the 
dial and the hands. Again care must be 
exercised not to spin the train forward 
nor to force it backward, either of which 
may damage the indexing mechanism. 

Replace the two 
dial holding nuts, 
and follow by re- 
placing the ground = 
strap and screw. 

All that remains 
is to place the new 
movement into the 
case, replace the 
back and gasket, 
then the locking 
ring. Tighten the locking ring with the 
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Fig. | 





locking-ring wrench. Next replace the 
power cell in its 
compartment and 
close the power cell 
hatch securely. Time 
the movement ar. 
curately for one 
hour, to be sure that 
the Accutron is run- 
ning satisfactorily, 

As an alternative 

- to the comprehen- 
Fig. 3 sive method of diag. 
nosis and servicing given in the manual 
itself, Bulova will service the Accutron. 

Correction of any malfunction can be 
accomplished by the substitution of a 
complete new movement, available from 
Bulova on a memorandum purchase basis, 
The faulty movement that has been taken 
from the Accutron should be returned to 
the Service Department, Bulova Watch 
Company, Flushing 70, New York, for 


reconditioning. 





@ Technical information and service instruc- 
tions about the new Accutron electronic time- 
piece developed by Bulova Watch Company, 
is offered free to interested readers. Rquests 
for the 40-page, 2-color technical manual 
should be addressed to Haskell C. Titchell, 
Manager Public Relations, Bulova Watch Com- 
pany, Inc., Bulova Park, Flushing 70, N.Y. 


Golden Shield Introduces 
5-Year Guaranty With Radio 


OLDEN SHIELD CORPORATION, Great 

Neck, N. Y., makers of Golden Shield 
by Sylvania radios and 
stereo - phonographs, 
are introducing a fiv- 
year labor and _patts 
guaranty on all current 
and future transistor 
radios and applying it 
to the newest model—the Hawk—a com- 
pact 27% by 5 by 17/16-inch nine-transis- 
tor, 11-power portable radio which pulls a 
powerful signal. For price and details 
write Golden Shield Corporation, Great 
Neck, N. Y. 
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4 —" NEWSLETTER 


@Benrus Watch Company is forecasting 
and planning for a better year than last based 
on present economic indicators of a general 
upturn in the national economy this fall, ac- 
cording to Julian Lazrus, President. He said 
if the economic forecasts for Fall business 
prove correct, Benrus will be in a position to 
capitalize on them because the company has 
not cut production as sharply as first quarter 
sales might have indicated. Benrus optimism 
is based on the rate at which the company's 
guarantees have been returned for validation 
by consumers, indicating that dealer stocks 
are not high. 

@ Oris Watch Agency, 15 W. 37th St., 
New York City, is introducing a man’s 
waterproof watch, the “Hyannis,” and a 
new line of fashion watches for ladies in- 
cluding the “Vendome” for fall. The 
“Hyannis” comes in a chrome case with 
matching expansion bracelet and a dial 
with luminous dots and hands. It has 
been factory tested at pressures equivalent 
to 105 feet under water. The model num- 
ber is 3018/1B. The “Vendome,” No. 
2712/39 is one of a series of petite models 
for women; has a gold color case and 
dial, a new faceted crystal, and a 7-jewel 
movement. 

@ Bausch & Lomb, Inc., has developed and 


begun marketing a new die-wear microscope 
which can quickly determine the exact amount 
of metal which must be ground away to 
properly resharpen cutting edges. This results 
in an increase in the life of a die and re- 
duces production costs: Measurements can be 
made over a range of .020 inch to an ac- 
curacy of plus or minus .0005 inch. Complete 
details can be obtained by writing to Bausch 
& Lomb Incorporated, Rochester 2, N. Y., and 
requesting bulletin No. D-2015. 


® Mansfield Industries, Inc., 1227 W. 
Loyola Avenue, Chicago, Ill., a producer 
and distributor of photographic equip- 
ment, recently became the first American 
firm to achieve 100 per cent ownership of 
a Japanese manufacturing facility, the 


Atlas Cine Works, Ltd., of Tokyo. 


@ Jeeves—a brand new tarnish preventive 
containing Union Carbide Silicones—has just 
been introduced by the Bron-Shoe Company, 
Columbus, Ohio. Treated silver stays polished 
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for years. Bron-Shoe is making it available in 
a handy aerosol spray container for house- 
wives, and is distributing it through retailers 
with a complete merchandising kit which in- 
cludes free newspaper mats, counter dis- 
players, statement stuffers, and direct mail 
cards. Minimum resale order is a dozen cans. 

® Problem of the vast movement of 
skilled watchmakers into heavy industry 
is indicated in the U. S. Department of 
Commerce 1958 Census of Manufactur- 
ing, which was published recently. The 
census reveals that three years ago there 
were 168 watch and clock factories in this 
country as against 3,297 other kinds of 
instrument manufacturers who in most in- 
stances could use the skills of watch- 
makers. 

@ Robert E. Munz, former manager of ad- 
vanced industrial design at General Elec- 
tric, was recently named manager of indus- 
trial design for the Elgin National Watch 
Co., and Melvin Skinner, former manager 
of contract administration for the Kellogg 
Division of International Telephone and Tele- 
graph Company, is now marketing manager 
for Elgin's industrial division. 

@ Bulova Watch Company has won 
new honors as a result of work in connec- 
tion with its award-winning Accutron. 
This time the recognition is for the com- 
pany’s 40-page technical manual on the 
Accutron which won an honorable men- 
tion in the commercial handbook division 
of a contest conducted by the Society of 
Technical Writers and Publishers. 

@ Dr. A. M. Schutz, executive vice presi- 
dent of Eterna, S. A., Grenchen, Switzerland, 
recently completed a marketing study tour of 
the United States in which he reports that he 
found that the Eterna and Eterna-Matic con- 
sumer advertising programs are beginning to 
give these watches special significance for 
American consumers. "They are beginning to 
realize that another important quality watch 
is emerging here," he said. 

@ Clare Richter, New York City, has re- 
signed from Neptune Cultured Pearl Syndicate 
to organize Ciare Richter, Ltd., 5 E. 47th 
Street, New York City, as an importer of 
cultured pearls and a designer of high-fashion 
jewelry. 
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HAT HAPPENS when an irrisistible 
force strikes an immovable ob- 
ject?” Elemental, my dear Watson, ele- 
mental—the blooming clock stops. For the 
story of The Depot Clock, the irrisistible 
force would be the indomitable will of 
Major E. C. Lewis and the immovable ob- 
ject would be the unchanging laws of 
mechanics and horology. 

Percentagewise, i.e., column inches as 
against the short life of the tower clock 
installed in the Union Station, at Nash- 
ville, Tenn., about 1915, it was probably 
the most publicized tower clock in the 
western hemisphere. One of a kind—the 
press wire services picked it up and from 
time to time many dailies carried stories; 
at least two in Canada gave it a play. In 
spite of all its publicity, details of its 
mechanical operation haven’t been told so 
far as we can determine. 

Any story of this unique clock auto- 
matically divides itself into two separate 
and distinct parts; the man and the clock. 
It takes each part to fully understand and 
appreciate the other. 


The Man 


_o NEAR Dover, Tenn., June, 1845, 
the same month that Andrew Jackson 
died, Eugene Castner Lewis was never a 


Stray Bits of Timepiece History 
The Depot Tower Clock 


by J. E. 


Coleman 
soldier in any war, but won the title 
“Major” as a fiery “Rebel” schoolboy in 
a Pennsylvania prep school during the 
Civil War. Somehow 
that title just seemed to 
fit and he bore it for 
the rest of his life—he 
was ““Major”’ to all who 
knew him. Were one to 
write the story of his 






"Major" Lewis life every chapter 
would possess Horatio Alger overtones. 

Mr. Lewis was trained as a civil engi- 
neer and upon graduation from Pennsyl. 
vania Military Academy plunged im. 
mediately into surveying and building rail. 
road lines through Kentucky, Tennessee 
and Mississippi. 

About 1873 the “Major” joined Syca- 
more Mills, in Chetham County (adjacent 
to Nashville) then manufacturing black 
biasting powder. Three years later, 1876, 
upon the death of Samuel Watson, princi- 
pal stockholder, the Major handled the 
transaction whereby the Du Ponts acquired 
Sycamore Mills from the Watson heirs. 
Major Lewis became president of this 
Du Pont subsidiary and was. the bombastic 
white-bearded man who ran it until the 
anti-trust laws broke up the Du Pont Com- 
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Published by: 


Office for Industrial Information 
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pany in 1904. 

It was at Sycamore Mills that the father 
of Samuel, Cardinal Strich, was bookkeeper 
for the plant; he named one of his sons, 
Eugene after Lewis. It was near the mills 
that the Major met Jesse James, at a black- 
smith shop where both were having horses 
shod. Lewis had no idea who James was 
as they chatted and waited for the work 
to be finished, but he found out a few days 
later when he was called upon to establish 
an alibi. James had been accused of a 
robbery in Alabama that occurred the day 
after the blacksmith shop meeting. Lewis 
told the Alabama jury: “I did see this man 
in Tennessee the day before the robbery. 
That would have given him just about time 
to get to Alabama on a fast horse in time 
for this robbery.” 

About 1897 Lewis moved to Nashville. 
Though noted for his sharp tongue and 
blustering ways he always evidenced a par- 
ticular tenderness toward children. He 
designed his Nashville home, making a 
complete scale model before its construc- 
tion began; all the corners were rounded 
because he wanted to be sure that no child 
could bump its head on a sharp corner. 

Shortly before Du Pont shut down 
operations at Sycamore Mills they had 
plans for a new powder plant and had 
asked the Major to make a survey. As a 


result he recommended a site in Hadley’s 
Bend. The anti-trust decision postponed 
that and his survey was filed away. Ac- 
cording to a Nashville newspaper of 1918, 
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those 1904 plans largely influenced Du 
Pont in dnciling that Hadley’s Bend, now 
Old Hickory, was the most suitable place 
in the United States for the largest powder, 
acid and dye plant in the world. 

Major Lewis went on to become the 
energetic Nashvillian who kept the city 
aghast with his business feats, his enor- 
mous Civic enterprise and his peppery sense 
of humor during a career as railroad presi- 
dent, newspaper publisher, manufacturer, 
chairman of the state Centennial exposi- 
tion, builder of the city’s Union Station 
and designer of the clock that adorned its 
tower. 

(To Be Continued) 


Benrus Offers Exclusive 
New Line to Jewelers 


ENRUS WatcH Company, 50 W. 44th 

Street, New York City, is beginning 

to offer an all-new line of Benrus watches 

for distribution solely through the retail 

jewelry trade, according to Jay Kay 
Lazrus, executive vice president. 

Called the “Jewelers Limited Edition,” 
it is a broad line of quality watches. All 
are newly styled and distinctively pack- 
aged, Mr. Lazrus reports. 

He said: “Today’s consumer has be- 
come more and more knowledgeable. He 
knows what he wants to buy. Benrus 
must and is prepared to meet this demand 
effectively through whatever distribution 
channels it is expressed.” 


The ORIS watch is recognized 
by jewelers the world over as 
the best timepiece in its class. 
The Official Swiss Testing Bu- 
reaus have awarded ORIS 2208 
certificates for accuracy. Every 
ORIS watch has 7 jewels and 
is shock-resistant. Beautifully 
styled models for men and 
ladies priced to retail profit- 
ably from $10.95 to $24.95. 
ORIS WATCH AGENCY 
15 WEST 37th STREET, NEW YORK 18, N.Y. 
retail prices slightly higher in the west 
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by Helen Fletcher Collins 


OURS OF RESEARCH for your writer 

have produced only two other 
“named” gems, an emerald, and a chrys- 
oberyl. The first, called the “Devonshire 
Emerald” was brought to England in 
1831 and presented to the 6th Duke of 
Devonshire by the addicating Emperor 
of Brazil, Dom Pedro. It is still in crystal 
form, measuring some two inches across 
and about the same in height. Its weight 
is 1383.95 metric carats or nearly 10 
ounces. Its color is the rich grass green 
of the most prized emeralds, but the fact 
that it is full of flaws may account for its 
escape from being cut into smaller pieces 
for gems. 

Everyone has heard of the “Hope Dia- 
mond,” which found a final resting place 
when America’s chief diamond dealer 
bought the ill-fated stone and presented 
it to the Smithsonian Institution as a gift 
to the American people a few years ago. 
But who has heard of the “Hope Chrys- 
oberyl”? 

This lovely gemstone, considered one 
of the rarest specimen’s of the opalescent 
variety of chrysoberyl, was once part of 
the same collection as was the “Hope Dia- 
mond,” and found its way to the British 
Museum when the Irish gem collector, H. 
T. Hope died. The Museum catalog notes 
that this gem, surrounded by diamonds 
and set as a ring, is “yellowish-green, ap- 
proaching the color of a periodot . . . it 
is flawless, brilliant cut, and weighs 45 
metric carats. 

Another notable chrysoberyl in the 
British Museum, and also once a part 
of the Hope collection is an enormous 
chatoyant or cat’s eye, hemispherical in 
shape, with a diameter of about 114 
inches. This particular chrysoberyl has 
no special name, but rests its claim to 
distinction on its unusual engraving .. . 
it is so cut as to show a picture of an 
altar surmounted by a torch, says G. F. 
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Distinctive Names Are Rare Among .., 


c iad Gemst ones 


Herbert-Smith in “Gemstones.” Michael 
Weinstein, in “World of Jewel Stones” 
also mentions this same stone, noting 
that the chatoyant variety of chrysoberyl 
is known as “cymophane.” 

Chrysoberyl, so-called from the Greek 
word meaning “golden beryl” is like 
beryl in that is is composed of beryllium. 
aluminum, but whereas beryl is a silicate, 
crystallizing in the hexagonal system, 
chrysoberyl is an oxide, and crystallizes 
in the orthorhombic system. It often twins 
in a modified heartshape, and especially 
in the alexandrite variety, this twinning 
is repeated about its center, giving a 
hexagonal-starlike appearance. Twinning 
is distinguishable from simple crystals by 
visible indentations around the edge. 
Chrysoberyl is found in Borneo, Brazil, 
Burma, Ceylon, Madagascar, Southern 
Rhodesia, and the United States, although 
here it has been found only in minor 
amounts, according to John Sinkankas, 
in “Gemstones of North America.” Lo- 
cated in Maine, Connecticut and New 
York, it is found in pegmatite formations, 
and almost all of the American crystals 
have proved to be mainly of mineralogical 
interest only. 

Alexandrite, mentioned above, was 
first discovered in Russia, and because 
it was found on the day Tsar Alexander 
II attained his majority, 1830, the stone 
was named in his honor. It was doubly 
precious to its discoverers, because of its 
peculiar property of changing color un- 
der artifical light, combining in one stone, 
the green of the then Russian flag by day, 
and its mate, the red, by artificial light. 
Alexandrite has since been found in 
Ceylon, but differs in color from the 
bluish-green of the Ural deposits, to a 
deep olive tone. 


Other chrysoberyls range in all shades 
of green from pale yellowish to brownish. 
Its various tints are caused by various 
accessory constituents such as ferric iron 
and chrominum in place of the aluminum, 
ferrous iron in place of the beryllium. 
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Titaniu as well is sometimes present. 

Its low color dispersion eliminates 
chrysoberyl from competition with dia- 
mond, zircon, or white sapphire, yet its 
hardness (8.5 on Moh’s scale), makes it 
well fitted for mounting and continued 
wear as a gemstone. Ordinary chrysoberyl 
has a cleavage paralled to two faces, but 
this appears to cause little trouble of 
flaws developing under normal wear. It 
is dichroic in the main, but the Alex- 
andrite is trichroic, showing red, orange- 


Gem Market Report 
South African 


IAMOND SALES for the first five months 

of 1961 compare most favorably 
with those of the same period of the 
previous year, according to Harry Op- 
penheimer, chairman of the DeBeers Con- 
solidated Mines, Ltd. Combining both 
gemstone and industrial diamonds, the 
1961 total was approximately $108,203, 
595 as against the 1960 total of $98,853,- 
255, Mr. Oppenheimer announced at the 
annual meeting of his company, in Kim- 
berley, South Africa, June 2. He said 
that the indications are that the market 
continues to be very satisfactory. 

Tight money has restricted activity on 
the New York market, but larger sizes in 
the better qualities are still in demand 
with prices very firm, while the smaller 
sizes and poorer qualities are much 
easier. Industrial production and export 
figures for the first quarter of the year 
showed a strong pickup, and the Federal 
Reserve Board reported that “recovery 
from recession is on the way.” 

Cutting retains its world wide im- 
portance, and there is still a big demand 
for nice big stones abroad, especially 
sizes like four, six, and eight grainers and 
for small brilliants from 15 to 20 per 
carat, and for eight cuts in nice qualities 
from 100 to 150 per carat. 

With the tense situation in the United 
States market, many older gems are com- 
ing to the cutter for refashioning, polish- 
ing and modernized settings. 

Would-be buyers, says an Antwerp 
source, want to purchase at a cheaper 
price, but because manufacturers are un- 
able to lower costs, such transactions have 
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yellow and bright green, in correspond- 
ence to the least, mean, and greatest prin- 
cipal refractive indices. Alexandrite, is 
of course, much more valuable than any 
other variety of chrysoberyl. 

The chatoyant variety, sometimes called 
“Oriental Cat’s Eye,” is always cut en 
cabochon, since any other cut destroys 
the banded effect; other varieties may be 
either step cut or brilliant, with the ma- 
jority of these stones falling into the 
latter category. 


Condensed from the 
Diamond News 


been delayed. It is believed that the 
tempo of activity in the Belgian market 
may be increased very soon, and the de- 
mand for three grainers up, fine melee 
and fancy shapes although reduced, will 
continue good. 

In the London market, demand is good 
and prices particularly firm for the 
larger stones of good quality. Prices are 
also steady for the smaller goods. 

Israel, now one of the world’s most 
important cutting centers, is said to be 
overloaded for the moment. 

South Africa warns that now is the 
time to get ready for Christmas, and says 
that jewelry is apt to be scarce when it 
is needed most, just before the holidays. 


@ Monogrammed wedding rings that are 
Perma Flashed" to retain lifelong beauty are 
being made available by Certified Metals 
Co., 115 Edison Place, Newark, N. J. Made 
of 14 kt. yellow gold they take application 
of a white script initial monogram on a yel- 
low gold diamantine finish. Matching men's 
rings are available. 


@ Forrest D. Goodman, Oneida Silver- 
smiths, has been named Pacific Northwest 
sales manager for the company with head- 
quarters at Mercer Island, Wash., after six 
years as the company's community represen- 
tative in California. G. Thomas Dayton will 
succeed him in his California post. 








HER OWN DIAMOND .. . RECUT 
Make Your Full Christmas Profit on the 
Most Sentimental Gift of the Season. 
Sell EXPERT DIAMOND CUTTING Now 
All Shapes—Old Miners Recut—Chipped 
Diamonds Repaired with LEAST WEIGHT LOSS. 
Same day estimates of weight loss and cost. 
Factory on ‘We Sell Loose Diamonds 
JACK GERSTNER, INC. 
36 W. 47th Street New York 36, N.Y. 
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=R. ALLEN HARDY 


PLEASE NOTE: Mr. Hardy invites your questions pertaining to jewelry repairing and 
engraving but assumes no obligation to publish them. Questions MUST be of gen- 
eral interest, and the management reserves the right to edit as necessary. For a 
personal reply, return postage must accompany your letter. 


Random Thoughts 





Mr. Hardy 


How Many Liabilities Can You Turn into Assets? 


OANING ABOUT SOME new major or 
minor headache that complicates 
our business day appears to be the order 
of the day. There is more to gripe about, 
apparently, than there are blessings to 
count. And, no one will dispute you, if 
you are a griper .. . you have too much 
evidence on your side. As a watchmaker, 
there are waterproof watches that are not 
waterproof, shockproof jewel springs that 
are impossible to hang onto (there is no 
such word, but if a colloquialism ever 
came in handy it does here). As a 
jeweler, there are countless tax problems 
and various other management complica- 
tions that make it ever more difficult to 
show a profit. 

So ... we gripe ourselves into a new 
set of doldrums, and get nowhere. Day 
in, day out . . . we gripe and complain, 
fully expecting tomorrow’s problems to 
be even worse than today’s. And, you 
know, they probably will be . . . no one 
doubts it. 


But (comes the punch line) who can 
tolerate such a bleak, despairing, future- 
less future? Do we have to sit by, power- 
less to stem these unpleasant tides that 
threaten to submerge us in a sea of hope- 
lessness and helplessness? No, indeedy, 
we don’t . . . not if we have completed 
Lesson No. 2 on “How to fight back.” 


What is Lesson No. 2? Lesson No. 1, 
remember, was where we learned to brain- 
storm, shake up the gray matter, and 
come out with some rare ideas for turn- 
ing a fast buck, honestly, through simple 
intellectual superiority over the competi- 
tion. 


6 


Lesson No. 2 is more sneaky. In it you 
learn to turn a headache into a dollar. 
Example: most of us have already learned 
to convert the waterproof watch headache 
into a repair bonanza. Instead of using 
an apologetic approach we look the cus- 
tomer square in the eye and say $10 for 
overhaul plus $4.50 for waterproofing.” 
(We can do this safely because we have 
all the equipment necessary . . . case 
tester, gaskets, case pipes or pendants, 
crystals, and silicone grease.) 


Another way of fighting back is to 
invite the customers who wants to mail 
the cheapie watches back to the manv- 
facturer to bring them into you . . . you 
will mail them back (not necessarily at 
no charge) for the customer. Crazy? 
Sure its crazy. Crazy enough to get a 
watch prospect into your store . . . a live 
one ... one who is really ready for your 
particular pitch toward the purchase of 
a jeweled lever watch. It can be done, 
it is being done, and it does take work 
and patience to get these sales. But, 
they’re there . . . if you want them. If 
you're interested, advertise the service . .. 
get into some real trouble and sell some 
watches. 


These are just some samples of the new 
type of inverted thinking that appears to 
be so necessary these days. Who knows, 
some sharp manufacturer may be work- 
ing on some new device that will make 
a million dollars in sales, while it brings 
you nothing but grief. 

Shouldn’t we be prepared to face these 
headaches with an attitude that will find 
an advantage for us by capitalizing on the 
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aftermath of these sales? We may even 
be able to eventually convince the ma- 
jority of the public that they should have 
come to their reputable jeweler in the 


first place. 


Repairing 


H‘:. MUCH ATTENTION do we pay to 
the correct hardening and temper- 
ing of our every-day gravers, stone-tight- 
ening punches and other miscellaneous 
tools? 

Many of us have never really under- 
stood the correct hardening and temper- 
ing of tool steel as applied to our profes- 
sions, and many of us have spent year 
after year never realizing how really im- 
portant this knowledge is. Oh, we are 
aware of the presence of specific degrees 
of hardness and we do have a vague idea 
of the processes required to arrive at these 
various degrees . . . but we still view the 
situation as some sort of hocus-pocus re- 
quiring a great deal of eflort to compre- 
hend and a great deal of practice in mas- 
tering. And. we never quite get the nerve 


to crash through the barrier and discover 
for ourselves what goes on when a piece 
of steel is hardened, then tempered. 

Join us for a while. It might be fun 

. and also beneficial. 

To begin, let us view hardening and 
tempering in idea form without any tech- 
nical data surrounding it to distract us. 

A piece of tool steel in raw form may 
be square or round or of miscellaneous 
shape. It will be gray in color and, de- 
pending on the thickness of the wire, it 
may be easily bent and twisted into a 
variety of shapes. In this condition, it 
cannot be sharpened to a usable edge. 
Try filing it, and the “feel” will be 
sticky; the filings clinging to the file, in 
some instances clogging it. 

The problem—how to convert this use- 
less metal into a usable tool by hardening 
and tempering. 

In simplest terms, we heat the steel red, 
dunk it in cold water, making it glass 
hard. The hardening part is already 
over. 

Just as the soft steel was unusable, so 
is the hard steel. It cannot be filed or 
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1962 EDITION 


-Buyer’s Guide 


| OF THE GERMAN WATCH, JEWELRY AND 
| METAL GOODS INDUSTRIES 


— aw This Directory, now in its 26th year and published in four sections; English, 
sp aad | German, French and Spanish, has been completely rearranged and is being 
3 lbs. Parcel Post | brought out in the traditional pocket size, running to more than 850 pages. 


| Offering so comprehensive a survey, the new USM Directory may justly claim 
to be called the only reference book in existence, covering the complete range 
of the German watch, jewelry, metal goods and related industries. 


| Superior make-up: Clear print on first class Bible paper, strong cover, a wealth 
of illustrations, will make this publication an indispensable companion to any- 
| one concerned with the trade. 


U. S. REPRESENTATIVES: Atlantic Promotion Agency, Inc., 136 Liberty St., New York 6, N. Y. 








Telephone: BArclay 7-9550 


EDITORS AND PUBLISHERS: Suedwestdeutsche Verlagsanstalt GMBH, Mannheim 
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the water. 

Now ... assuming that we have the 
item polished and ready for the delicate 
job of tempering (or softening the 
metal), let’s find out exactly what we’re 
after by examining the following table 
which shows the various colors and tem- 
peratures. 























|. Pale straw 420°F. 
2. Straw 450°F. 
3. Yellow 480°F. 
4. Brown 500°F. 
5. Purple 530°F. 
6. Bright blue 580°F. 
7. Deep blue 590°F. 
8. Light blue with greenish tinge........ 640°F. 


In this table, No. 1 is the temper gen- 
erally used for gravers, although No. 2 
and No. 3 will cut the softer metals. 
Gravers tempered to a brown color are 
too soft and must be rehardened and 
tempered. 

A watchmakers alcohol lamp is an 
ideal heat medium for drawing the 
temper since the heat is not as intense 
as the flame used for hard-soldering. The 
color changes can, therefore, be watched 
and controlled more easily. 

Don’t touch the item with the fingers 
(or anything greasy) until the tempering 
is complete for any foreign substance will 
interfere with the coloring of the metal. 

Heat the thicker portions first, grad- 
ually moving the item back and forth 
through the flame until the color is seen 
to be even throughout the thinner por- 
tions. 

Remove the steel from the heat as soon 
as the desired color is reached. If the 
piece is large, then plunge it into water 
or oil to arrest the tempering. 

After rehearsing the above procedures 


until you are in complete command of the | 


situation, you are now in good shape to 


correct any new gravers you may have | 


purchased that do not appear to be hard- 
ened and tempered to suit you. You can 
also heat and bend some of the gravers to 
suit your own cutting style (reharden and 
retemper ). 

And what is to prevent you from fol- 
lowing through on some of those ideas 
you've had for improving some tools? 
You can now make them from scratch, 
harden and temper them. 


And_ don’t those 
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The Watch 
Repairer’s 
Manual 


by Henry B. Fried 


New material makes this best-sell- 
ing manual more timely than ever, 
in its new revised edition. $6.95 


And other valuable 
reference tools: 
Bowman and Hardy: 
The Jewelry Engraver’s Manual 
$4.25 


Hardy and Bowman: 
The Jewelry Repair nae 


Pack: 
Jewelry and Enameling 


Gazeley: 
Watch and Clock Making and 


$4.95 


Repairing $10.00 

Gazeley: 

Clock and Watch Escapements 
$7.50 

Britten: 

Watch and Clock Makers Hand- 

book $15.00 


Dp. VAN NOSTRAND 


COMPANY, INC. 
120 Alexander Street 
Princeton, N. J. 














49 














Gem City Business College 
School of Horology Division 


Quincy, Illinois 
Continuation of Bradley School of 
aca Peoria, Ill.) 

mplete Courses in 
WATCHWORK 
ENGRAVING 
JEWELRY 
STONE SETTING 
New Classes Begin Every Monday 
Throughout the Year 
Write for Free Bulletin 





WM. S. McCAW CO. 


WATCH MATERIALS — JEWELERS’ SUPPLIES 
JEWELRY — FINDINGS 
Room 215-218, 320 Superior St. Toledo, Ohio 
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Seaallias NEW Book List 


Completely Revised—Up-to-Date 
Write for your FREE Copy 


American Horologist & Jeweler 
P.O. Box 7127, Capitol Hill Station 
Denver 6, Colorado 
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MAKE MONEY WITH 
HIGH SCHOOL JEWELRY 





High School jewelry is “big busi- 
ness” these days. Make profitable 
teen-age sales with High School 
pins and guards, charms and chain 
bracelets. Start campus fads. Build 
a gift business with parents and 
relatives, too. 

Quality-made in sterling silver to 
coordinate with High School Rings. 
No large inventory necessary * No size problem 

Send for free color illustrated 
price card H9A 


Se OLLEGE SEAL 


AND CREST COMPANY 


7 236 BROADWAY 


AMBRIDGE 7 MASS 





punches needed for stone tightening. Who 
can make them better than you since you 
like them a certain way? 

And, best of all, you will understand 
more fully the characteristics of your 
most important metal—the tools with 
which you work. 


Hello, Mr. Hardy! 


| To polish a silver bracelet 


| finishing or polishing in a small way? 


| 454 Washington St., 


Can you give me information on silver barrel 
I have 
made a bracelet which will be difficult to polish 
the normal way, that is, with buffs. The bracelet 
has a square flat surface with raised floral design 
in high relief, also a center setting soldered fast, 

I thought the polishing could be done by 
tumbling as is done with agates, etc. Please ad- 
vise me what to do and how. 

WILLIAM Faas 

Cinebar, Wash. 


Dear Mr. Faas: 

For the job you are working on now (silver 
bracelet) you may be better off to oxidize it 
and then bright polish the high spots. The 
effect will be very attractive as silver work lends 
itself most especially to oxidizing treatments. 

To do this, make up a solution of 1 teaspoon- 
ful of liver of sulphur to 1 pint water heated to 
180 degrees F. Suspend the article on a wire and 
submerge for about two minutes. When removed 
it will appear to be slate gray. Bright polish 
the high spots and your job is done. 

If you have a tumbler and would like to 
polish it that way, it would take several hours 
using shot and pins before reaching a satis- 
factory polish on the bracelet. The operation 
is quite simple and the desired effect for given 
metals depends on the tumblers, whether they 
should be agate, pebbles or rock . . . or the 
shot and pins. If you do not have a tumbler 
and would like more exact information regard- 
ing the entire procedure of polishing and fin- 
ishing by tumblers, write Paul Gesswein & Co., 
35 Maiden Lane, New York 38, N. Y. 

R.A.H. 


Directions for setting diamonds 


Kindly advise source and type of book which 
would contain step by step directions for setting 
all styles of ladies and men’s diamond rings, ana 
would list the tools necessary for such work. 

FRANK R. CIMINO 
Utica, N. Y. 


Dear Mr. Cimino: 

The book department of the American Horol- 
ogist and Jeweler can supply you with “Jewelry 
Repair Manual” by Hardy and Bowman. This 
book will give you step by step directions, since 
it is profusely illustrated. 

You will find setting directions for all styles 
of women’s and men’s diamond rings as well 
as a thorough explanation of the necessary tools 
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to set them. Nothing is left to the imagina- 
tion, but i is clearly depicted as though the reader 
had no previous exposure to the subject. 
The Ma nual is No. B-297, $4.85 plus 10 cents 
R.A.H. 


postage. 


High School Jewelry Sales 
Will Build Fall Profits 


H™ SCHOOL JEWELRY sales are ex- 
pected to soar to new records this | 
fall as a result of the nation’s population 
explosion which at this stage is most | 
heavily focused on the mid pie late teen- 
age group. 

Jewelers everywhere who are seeking | 
the right product lines to attract this 
profitable business are getting help from | 
the College Seal and Crest Company, 236 | 
Broadway, Cambridge, Mass., which has 
devised a series of pre-assorted High 
School Jewelry Plans to build both cus- 
tomer desire and store volume. 

Executives of the company report that 
the plans being offered are pre-tested and 
have been specifically designed to include 
handsome selections of the most-wanted 
high school jewelry items at a low dealer 
cost of $3.75. 

Coordinated pieces — pins and pin 
guards; charms and charm bracelets, and 
matching high school rings help to make 
a store the “High School Headquarters” 
with no large inventory and no size prob- 
lems. 

Company officials say that a jeweler 
can select a plan that is suited to his par- 
ticular locale and store traffic. In a 
coordinated selling package he receives 
the merchandise he requires, merchandis- 
ing aids including displays, newspaper 
mats, window streamers, and more. 

Free literature is available showing as- 
sortments in full color with prices and de- 
tails by writing to College Seal. 

A spokesman for the company said that 
the sale of high school jewelry of high 
quality is one way to start building a | 
lifetime customer list. | 
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USED MOVEMENTS 
Needing aaa i | Only—Name Brand Watches 
J. B. Watch Bands 


DIAMOND, wana and BIRTHSTONE RINGS 
Charm Bracelets and Charms 


Write Postcard Today for FREE CATALOGS 


KBF DISTRIBUTING CO. 
71 Nessau Street, New York 38, N. Y 














In Pearl Rag as in Watch Parts There are 
"Just as Good" Substitutes 


INSIST ON THE 
THE ORIGINAL errses 


MADE BY JEWELER AIDS COMPANY 
130-40 227th St., Laurelton 13, L. I., N. Y. 














CASH BY AIR MAIL 


For gold, goldfilled, rolled gold plate ex- 
pansion bands, silver or other precious metal. 
Diamonds any size, watches, jewelry. No wait- 
ing, shipment held 10 days. Est. 1910. S. W. 
Hora, 1810 Netherwood Ave., Memphis 14, Tenn, 
























Our Exacting Refining 
Methods Insure 
Complete Recovery of 
Every Last Grain of 


GOLD.- SILVER 
PLATINUM 
PALLADIUM 


WE REFINE OLD GOLD, FILINGS, 


SWEEPS, FILLED SCRAP, SILVER 
. SCRAP IN ANY FORM 


e PROMPT e HIGHEST 
e ACCURATE RETURNS 


HOOVER: STRONG inc. 


Golden Rute Refiners 











119 W. TUPPER STREET 
BUFFALO 1, N. Y. 
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Silver Linings... 


What 462 Patterns Can Mean to You 


by Ed Goldsmith 


HERE ARE CURRENTLY 462 active flat- 

ware patterns in sterling, silverplate, 
and stainless steel. They are being manu- 
factured by a total of 65 companies and 
divisions of companies. 

Retail jewelers who want to operate 
flatware departments have a choice of 
284 sterling silver patterns, 37 silverplate 
patterns, and 141] stainless steel patterns. 

Some companies manufacture only one 
pattern. Top number of sterling patterns 
being produced by a single company is 
33. Number of companies producing 
sterling are 25, silverplate 10, stain- 
less 30. 

There is much less similarity in the 
285 sterling silver patterns than one 
would expect and the range of designs 
within any one company’s line . . . and 
from company to company is exceedingly 
broad. 

Companies that produce five or fewer 
patterns frequently adopt one style with 
variations that provide dramatic differ- 
ences. Large manufacturers with a dozen 
or more patterns have a variety of basic 
styles with variations. 

What do all these facts and figures 
mean to retail jewelers who have estab- 
lished silverware departments or who are 
planning to open such departments? 


First, the number of active patterns 
available indicates a vigorous and highly 
competitive industry capable of putting 
a retailer in a position to merchandise 
some distinctive wares that fully appeal 
to the customer’s desire to express his 
status by individual difference in his 
esthetic tastes. 

A lot of words . . . well hardly. Status, 
individual differences, and esthetic tastes 
are the three keys to successful retail sell- 
ing in the flatware field . . . particularly 
when the selection is being made in 
sterling. 

Sterling silver customers are not mo- 
tivated by price. They want individuality, 
beauty, and status whether they are pur- 
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chasing for their own homes or as gift 
for close friends or relatives. 


Silverplate and stainless buyers ma 
have price and practicality in mind . ,. 
but because of the esthetic traditions of 
sterling flatware, they also want indi. 
viduality, beauty, and a feeling of status 

Of even greater significance to the re. 
tailer who may be just planning to star 
a flatware department, is that 462 active 
patterns means that he can enter the field 
tomorrow and compete successfully with 
long established stores featuring silver. 
ware provided he makes careful and 
logical selections. 


How many retailers, who are not pres 
ently in the silver business, know retailers 
who are featuring all 462 patterns in their 
stores? If a city has a half-dozen stores 
that are recognized for outstanding de. 
partments there may be no more than 25 
or 30 active patterns in the community. 


Of the six, the store with the slowest 
turnover could reasonably become the 
biggest volume store in 1962 by survey: 
ing all of the available patterns in his 
city or his neighborhood, and then ac- 
tively revising his patterns to provide 
distinctively different flatware from any 
available in his vicinity. 

What applies to the jeweler who is al- 
ready in the silverware business applies 
equally to one just starting. 

No sound inventory decision can be 
made without knowing what all of the 
competition is offering. Nor can a silver 
department be made profitable by stock. 
ing a pattern that is proving most profit 
able in other stores which may overlap 
its market. 

The real art of silver buying and mer- 
chandising is to dare to be different in a 
manner that will encourage your custom 
ers to dare to be different, too, when they 
see your selections. This is the real mean- 
ing of 462 active patterns of flatware s0 
far as an up-to-the-minute, highly com- 
petitive retail jeweler is concerned. 
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CALLED TO ORDER 


With the Associations 


NEW YORK—Offcials of the Jewelers 
Vigilance Committee, 15 W. 44th Street, 
New York City, recently urged all jewel- 
ers who favor the proposed amend- 
ment to the Stamping Law contact their 
senators and congressmen asking support 
for this measure which would require that 
whenever a quality mark is applied to 
gold or silver jewelry, plate, or other 
merchandise that the trademark or similar 
identification of the manufacturer or dis- 
tributor must be added. The Senate and 
House proposed identical bill—S. 1188 
and H.R. 5442. 


MINNESOTA—Watchmakers from Minne- 
sota and neighboring states have been invited 
to a Minnesota Watchmakers one-day techni- 
cal work-shop at the Pick-Nicollet Hotel, 
Minneapolis, Sept. 17. Mitchell Kellar, presi- 
dent of the Minnesota Watchmakers Associa- 
tion will serve as chairman for an Electric 
Watch Work-shop in which factory experts 
from all the major companies will provide 
technical information at morning and after- 
noon sessions. A special entertainment pro- 
gram is planned all day for wives of watch- 
makers. A cocktail hour and banquet are 
also scheduled. The work-shop will become an 
annual event if attendance indicates it is 
needed and wanted. 


MICHIGAN — First students in the 
Michigan Watchmakers Guild Hamilton 
Electric Watch Course have completed 
their studies and grasped the funda- 
mentals of the electric watch including 
checking of circuits and adjustment of 
contacts. A second round of electric 
study sessions is underway. Charles 
Fischer, dean of the Guild and instructor 
in the course, reports that watchmakers 
who were skeptical about electric watches 
became enthusiastic about them after ac- 
quiring full knowledge of the principles 
involved. 

COLORADO—Selling techniques were em- 
Phasized in the information portions of the 
Rocky Mountain Retail Jewelers Association 
annual convention Aug. 27 at the Cosmopoli- 
tan Hotel in Denver when Sam Russell, execu- 
tive vice president of the D. C. Burns Realty 
& Trust Company, Denver, and nationally rec- 
ognized author salesman gave the keynote 
address titled "You Can Be the Champion," 
and John Lowland, Kansas City, field mer- 
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chandising representative for the Watch- 
makers of Switzerland gave the initial field 
presentation of his organization's new selling 
technique film and seminar. A jewelers show 
was conducted on the fourth floor of the 
hotel from noon until 5 p.m. Registrations 
began at 7:30 a.m. and a breakfast was given 
at 8:15 a.m. 


NEW MEXICO—Marvin Trembly, of 
Belen, recently was elected president of 
a newly organized New Mexico Jewelers 
and Watchmakers Association at a charter 
convention in Albuquerque at which he 
had served as temporary chairman of an 
organizing committee. Other officers are 
Dan Judd, vice president, and E. B. 
Butterfield, treasurer, both of Albuquer- 
que. Separate boards of directors were 
organized for jewelers and watchmakers. 
Jeweler directors are Jess May, Farming- 
ton; H. B. Sledge, Alamogordo, and M. 
Beauchamp, Albuquerque. Watchmaker 
directors are Mr. Sander, Albuquerque; 
Gil Gonzales, Santa Fe, and J. L. Evans, 
Albuquerque. The state was divided 
into quadrants for purposes of district 
representation. District representatives 
are E. Domke, Grants, northwest; Jerry 
Spitz, Santa Fe, northeast; Hugh M. Huff, 
Jr., Roswell, southeast, and L. G. Stull, 
Socorro, southwest. Officers and directors 
will meet five times a year—at annual 
sessions of each quadrant and at the state 
convention. 


~ . 


KANSAS—Sam Hankins and Charles Good 
recently were appointed co-chairmen of a 
Kansas Retail Jewelers Association 1961 Busi- 
ness and Sales Clinic scheduled Oct. 22 at 
the Ripley Hotel, Newton. 

+ 


COLORADO—Merritt B. Sherer, Jr., 
Denver, president of the Rocky Mountain 
Retail Jewelers Association, and Gene 
Hess, a Denver member, recently ap- 
peared on a local telecast in which a dia- 
mond ensemble and a gold jewelry en- 
semble were modeled by Julie Wrasse of 
the Martin Co., and the audience was ad- 
vised of the values of doing business with 
a reputable and dependable retail jeweler. 
Appearance on the TV show was a pre- 
lude to a series of fall jewelry fashion 
shows planned by the association. 
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139 Companies Invited To Instrumentation 


FFICIALS OF THE AMERICAN Watch- 

makers Institute report that 139 com- 
panies including some of America’s larg- 
est corporations and the cream of the 
electronics and instrumentation industries 
have been invited to exhibit at the first 
Watchmakers and Mechanical Instrumen- 
tation Congress at the Commodore Hotel, 
New York City, March 10-13, 1962. 

A total of 35 kinds of space age prod- 
ucts are represented in the invitations. A 
few examples are tools and machines for 
instrumentation, instruments and com- 
ponents for aircraft and missiles, watch- 
makers tools and accessories, oscillo- 
graphic equipment, transducers and sys- 
tems, and nucleonic components and 
hardware. 

Seven technical papers a day will be 
given at three morning sessions, and the 
afternoons will be spent coordinating in- 
formation from the papers with actual 
exhibits or products in which the various 
technical principles discussed are applied. 









Congress 


Materials to be covered in the meeting 
include Timing Instrumentation with pu. 
pers on Electromechanical Timing De 
vices, Electronic Frequency Standards, 
Design Considerations, Maintenance and 
Service Techniques, Electric and Ele. 
tronic Watches, Timing and Missile Pro. 
gram, Service Tooling and Equipment; 
Micromechanisms with papers on Micro. 
mechanisms and the Watch Industry, 
Miniature Relays and Converters, Re- 
search and Development, Nuclear Require. 
ments: Complicated Timepieces, Train. 
ing for Tomorrow, and Personnel Prob- 
lems in the Field of Microminiaturiza- 
tion; 

Microminiaturization with papers on 
Military Requirements, Pointed Circuits 
and Micromodules, Prototypes and Labo- 
ratory Models, Micromanipulators, Com- 
patible Test, Evaluation and Indicating 
Devices, Optical Tools, Electromechanical 
Design Limitations including Impact, Ac- 
celeration, and Environment. 


Top Speakers Talked Technically 
At Ohio Watchmakers Convention 


ee GUEST SPEAKERS from major 
companies in the watch industry dis- 
cussed recent technical developments with 
emphasis on bench applications at the 
1961 convention of the Ohio Watchmak- 
ers Association at the Biltmore Hotel, 
Dayton, Ohio, recently. 

In the speakers group were Don Lever- 
enz, Elgin, Ill., who discussed develop- 
ment of Elgin’s B. W. Raymond Wrist 
Railroad Watch, Dura balance, an Amer- 
ican self winder, and developments in 
material and packaging; David Thomas, 
the Incabloc Corporation, who gave a 
talk and a movie on the new Triostat 
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regulator, and Robert DuPont, Stamford. 
Conn., American Greiner Electronics. 
who discussed and demonstrated dynamic 
poising and watch timing with its applica- 
tion to electric watches and to the Bulova 
Accutron. 

Mr. Leverenz also discussed Elgin‘ 
new store traffic building promotion in 
which the company is offering a smal 
polishing cloth to be given away by re 
tailers with each repair job. , 

In business sessions a dues hike to $ 
a year introduced by the board of di: 
rectors was tabled for action by the 
board in September after the membership 
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could be balloted by mail. Treasurer 
George Gruenig reported the need for an 
increase was based on publication of the 
Ohio Watchmakers Newsletter and on a 
proposed heavier program of activities. 
George Cordes and Mr. Leverenz, the 
treasurer and secretary of the American 
Watchmakers Institute presented a re- 
port on AWI and answered questions 
about AWI programs and activities. 
Convention committees included Joe 













Permanent committees appointed by 
Mr. Giantonio include: Constitution and 
Legislative—Mr. Stewart, chairman; Mr. 
Ramish, Albert Wunderle, Mr. Sexton; 
Advertising — Mr. Herman, chairman: 
Mr. Peal and Mr. Giantonio; Technical 
and Information—Mr. Cordes and Elmer 
Hilvers; Public Relations—Mr. Ramish, 
Mr. Gruenig, Mr. Sutton, Mr. Herman, 
Mr. Stewart and Bud Jaffee. 

Social events included a cocktail party 
at which Miss Helen Erdoss, Dayton, was 
presented as Miss Ohio Watchmaker. 

Under consideration for 1962 is a joint 
convention of several states including 


Ohio. 


AWI Jackets Available 


hegre JACKETS for watchmakers 
with AWI emblems which are sepa- 
rate but accompany the jacket are being 
made available by the American Watch- 
makers Institute. 

Made of nylon and rayon tropical 
weave, they come in tan, grey, and black 
in sizes 34 to 48 regular, short, long, and 
stout. They are finely tailored in a three- 
button, three-pocket style. Price includ- 
ing shipping is $19.75, and payment is 
to be included with orders. 

AWI members are advised to order di- 
rect from the Universal Uniform Co., 
91-70 111th Street, Richmond Hill 18, 
). A 


Vast Amount of Loot Taken in Rooftop Entry 


or the local F.B.I. 

Chief Waller believes that the stolen 
watches will be distributed at distant 
places, since similar incidents have hap- 
pened in other states, and that publication 
in the AWI File will be helpful. 

Among the new items removed from 
the “Jewel Box” were a large group of 
men’s watches—22 Bulova, 10 Elgin, 4 
Gruen, 1 Hamilton, 3 Longines, and 3 
Longines, either men’s or women’s, 8 
Le Marc, and 9 Le Marc, either men’s or 


women’s, 9 Wittnauer, 3 Timex, 3 


Croton, 1 Gotham, 3 Mido, and a group 


setinn Sutton, chairman; William Ramish, 
ith 4 LeRoy Sexton, and Earl Stewart, nominat- 
ie h. ing committee ; Robert Peal, Harold Her- 
del man, and Herbert Hinders, auditing com- 
we al mittee. 

Elev. Conventioners received two chapter re- 
e Pro. q ports—one from Harold Herman, presi- 
ment: g dent of the Cincinnati Guild, describing 
Micro. @ 22 advertising program to acquaint the 
lustry, | people of Cincinnati with the guild; the 
;, Re & other from Mr. Cordes on Northwestern 
squire. Ohio Guild participation in a Toledo 
Train. § Home Show. They also approved a code 
Prob. § of ethics. 
turiza- Ralph Giantonio, president, was re- 

elected for 1961-62. Other officers are 
rs on § Earl Stewart, vice president; Mr. Cordes, 
ircuits | executive secretary; Mr. Sexton, corre- 
Labo. § sponding secretary; Mr. Gruenig, treas- 

Com. § urer, and J. A. Stocking, sergeant at 
cating arms. 
anical Mr. Ramish was elected to the board 
t, Ac- § of directors for a three-year term; R. W. 

Peal for two years, Harold Herman and 

Mr. Sutton each for one year. 

AWI Watch Mark File... 
nford. 
onics, Esse C. TEMPLE, SECRETARY, North 
namic Carolina Watchmakers Association, 
plica- Bf writes of a burglary occurring in Winston- 
ulova Salem, July 23, when Eckerd’s Jewel Box 
|. ff Sustained serious losses. 
Igin's In cooperation with the Winston-Salem 
on I) police department, the AWI Watch Mark 
small # File column is listing the new merchan- 
'y Te Bf dise taken, and the code numbers of those 

.- § Watches in the store for repair at the time. 

to 29 Any watchmaker receiving any of these 
f di I watches for repair should notify the 
the T Winston-Salem Police Department, ad- 
rship dressing James I. Waller, Chief of Police, 
WELEK # sepremper, 1961 
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of women’s watches—24 Bulova, 20 El- 
gin, 9 Gruen, 2 Hamilton, 6 Longines, 8 
LeMarc, 4 Wittnauer, 1 Mido and 1 
American Girl. Three of the Longines 
watches for women are described as 
Jasmine YG, No. 10578609; Jasmin, 
WG, No. 10906531; Prelude, WG, No. 
11339235. Three Longines men’s watches 
were: Saracen, SS, No. 11341556; Cam- 
lot, YG, No. 11365727, and Hunter, YG, 
No. 11341556. 

Other missing jewelry includes 18 sets 
“Wedding Bells” rings, 6 Princess rings, 
and 500 birthstone rings in assorted 
colors. 

The following are used watches and were in the 
store for repair and will have the watch repair- 
man's code number inside the watch case. 

Ladies’ Elgin watches and watch repair code: 
4A17616, 4A17658, 4£17751, 4A17854, 4A18026, 
4A 18047, 4A18059, 4AI8111, 4A18115, 4A18120, 
4A18139, 4E18162, 4£18174, 4A18205, 4A18226, 
4A18313, 4E18337, 4A18361, 4A18446, 4A18442, 
4A18522, 4A18549, 4A18576, 4A18688, 4A18979, 
4A18841, 4A18947, 4A19078, 4A19243, 4A19250, 
4A19265, 4A19309, 4A19470, 4A19498, 4A19598, 
4A19635, 4A19744, 4A19900, 4A19904, 4A19940, 
4A19947, 4A19989, 4A20014, 4E16599, 4A16657, 
4A16728, 4A16760, 4A16883, 4A16991, 4A17012, 
4A17023, 4A17033, 4A17164, 4E17235, 4A17283, 
4A17367, 4A17448, 4A17458, 4A17522, 4A 18861. 

Gents' Elgin watches and watch repair code: 
4E16572, 4A16703, 4A17046, 4A17089, 4A17290, 
4A17374, 4A17576, 4A17577, 4A17955, 4A18146, 
4A18158, 4A18167, 4A18170, 4A18252, 4A18551, 
4A18700, 4E18093, 4A19011, 4A19086, 4A19103, 
4A19238, 4A19229, 4A19238, 4A19356, 4A19361, 
4A19887, 4A19915, 4A19939, 4A19985. 

Gents’ Bulova watches and watch repair code: 
4A19281, 4A19360, 4A19490, 4E19873, 4A19994, 
4A20006, 4A16566, 4A16573, 4E16655, 4A16901, 
4A17153, 4A17183, 4E17189, 4A17192, 4A17277, 
4E17279, 4A17391, 4A17894, 4A17953, 4E18068, 
4A 18096, 4E18136, 4E18156. 

Ladies’ Bulova watches and 
4A18858, 4618860, 4E£18919, 
4A19183, 4E19400, 4A19460, 
4A19620, 4A19670, 4A19686, 
4A19807, 4A19995, 4A20003, 
4A16560, 4A16651, 4A16654, 
4E16718, 4A16754, 4E16783, 
4A16988, 4A17004, 4A17049, 
4A17438, 4A17506, 4E17614, 
4A17667, 4£17742, 4A17805, 
4A17931, 4A17974, 4A18014, 
4A 18069, 4A18116, 4A18123, 4A18131, 4A18134, 
4A18137, 4E18148, 4E18149, 4E18166, 4AI8I81, 
4A18198, 4£18224, 4£18230, 4A18493, 4A18502, 
4A18572, 4A18634. 

Gents' Benrus watches and 
4E19089, 4A19233, 4A19825, 4A19980, 4E16550, 
4A16730, 4A16742, 4A17486, 4A17585, 4A17693, 
4A18007, 4A18113, 4A18133, 4E18163, 4A18463. 

Ladies’ Benrus watches and watch repair code: 
4A18714, 4A18981, 4A19145, 4A19219, 4A19393, 
4A19559, 4A19899, 4A16586, 4A16999, 4A17249, 
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watch repair code: 
4A 18958, 4A19127, 
4A19546, 4A19617, 
4A19687, 4A19743, 
4A20016, 4A20017, 
4A16686, 4A16712, 
4A16794, 4A16947, 
4E17177, 4E17404, 
4E17625, 4A17632, 
4E17808, 4A17824, 
4A 18040, 4A18067, 


watch repair code: 





4A17637, 
4A18114, 
4A18597. 

Ladies’ 
4A18730, 


4A17739, 4A17948, 4A17988, 4A1809) 
4A18153, 4A18171, 4A18241, 4A1g3% 





Gruen watches and watch repair cod: 
4A19019, 4A19190, 4A19191, 4419397 
4A19424, 4A19743, 4A19834, 4A17056, 4417223 
4A18220, 4A18483, 4A18556. 

Gents’ Gruen watches and watch repair code: 
4A20007, 4A20012, 4A17050, 4A17218, 4A1777, 
4A18024. 

Gents’ LeMarc Nicolet watches and watch re. 
pair code: 4E18811, 4A16716, 4A17063, 4E17077 
4A17465, 4A18618. 

Ladies’ LeMarc Nicolet watches and watch re. 
pair code: 4E18806, 4A18941, 4A19544, 4E1754 
4E17962. 

Gents' Winton watches and watch repair code: 
4A19081, 4A16585, 4E16615, 4A 18061. 

Ladies’ Winton watches and watch repair code: 
4A18873, 4A18874, 4A17384, 4A17473, 4A17629, 

Gents' Elgin pocket watches and watch re. 
pair code: 4A18699, 4A18872, 4A19358, 4A19387, 
4A19508, 4A16620, 4A16953, 4A18187. 

Gents’ Hamilton pocket watches and watch re. 
pair code: 4£19342, 4A16890, 4A18076, 4A 1814), 

Gents’ Elbon pocket watches and watch re. 
pair code: 4A17436, 4A16806. 

Gents' Croton pocket watch and watch repair 
code: 4A18087. 

Gents’ Illinois pocket watch and watch repair 
code: 4A16806. 

Gents’ Hamilton wrist watches and watch re- 
pair code: 4A18698, 4A16687, 4A16886, 4E17407, 
4A17562, 4E17939, 4E18271, 4A18564. 

Ladies’ Hamilton watches and watch repair 
code: 4A19649, 4A16663, 4A17828. 

Gents’ Paul Bregette watches and watch repair 
code: 4A18705, 4A19924, 4A18089. 

Ladies’ Paul Bregette watches and watch repair 
code: 4A19227, 4A19861. 

Ladies’ Elbon watches and watch repair code: 
4A18964, 4A19499, 4A19970, 4A16945, 4A1732I, 
4E17934, 4E18108, 4A18177, 4A18231, 4A18233, 
4E18522, 4A18558, 4E16711. 

Gents' Elbon watches and watch repair code: 
4A17363, 4E18585, 4618686. 

Gents’ Delaware watches 
code: 4£19982, 4£19984. 

Ladies' Delaware watches and watch repair 


and watch repair 


code: 4A19471, 4E19608, 4A19634, 4A19655, 
4A19999. 
Gents' watches and repair code: Gotham 


4A19004, Red Star 4A19248, Mido 4A19303, 
Wadsworth 4A19399, Gotham 4A19415, Crosby 
4A19777, Wittnauer 4E19811, Tissot 4A1984l, 
Rutex 4A19867, Delta 4A19962, Tauanns 4E20005, 
Mido 4A20010, Helbros 4A16763, Valjar 4A1695), 
Rensie 4A16997, Mido 4A17313, Le Coultre 
4A17557, Longines 4A17586, Mido 4A17635, 
Belforte 4A17684, Rolex 4A17869, Wittnauer 
4A17926, National 4A18227, Brenco 4A/8015, 
Narrau 4A18606. 

Ladies’ watches and watch repair code: Witt 
nauer 4E19015, Lauric 4A19228, Lachin 4A19362, 
Longines 4A19502, Telor 4A19540, Rytime 
4A19548, Crosby 4E19567, Carlton 4A19621, 
Lady Calvert 4A19644, Hyde Park 4A19655, Penny 
4A19636, Hawthorne 4A19688, Wittnauer 
4A19762, Mido 4A19779, Rima 4E19824, Mido 
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4A19914, Yittnauer 4A16757, Narrau 4E16775, 
Narrau 4£/6917, Westfield 4A16969, Welsboro 
4£17272, Zodiac 4A17273, York 4A17409, Haw- 
thorne 4A17468, Rytime 4A17673, Helbros 
4A17918, Wadsworth 4A17921, Narrau 4A171928, 
Rytime 4A18048, Narrau 4A18165, Tauanns 
418284, Fairfax 4A18460, Waltham 4A18600. 


* * * 


Two states seek watch mark aid 


GAIN, WE ARE HAPPY to cooperate 
A with the State Bureau of Identifica- 
tion, New Jersey State Police, which has 
been asked to assist in the identification 
of an unknown man found dead in a 
Tampa, Fla., hotel room. The accom- 
panying illustration is made up of photo- 
graphs of the marks found in his watch, 
and of the watch itself, a man’s yellow 
gold, 17 jewel, round face, snap back 
“Le Coultre” wrist watch. The case num- 
ber is 59766; the movement, 861522. 

Staff Sergeant Clarence W. Baker, 
Scratch Mark Section, N. J. State Police, 
Trenton 25, N. J., adds that his depart- 
ment is presently expanding its files to 





take in a large part of New York state, 
including all the watch districts in New 
York City that have been covered during 
the past seven months. “We are hoping 
that any of your membership, subscribers, 
and departments that are aware of our 
files will not hesitate to call on us for aid 
in identification of any watch marks,” he 
says. 

Sgt. Baker adds that the past coopera- 
tion of the American Horologist and 
Jeweler is highly appreciated and valu- 


able. 


Show Business Is Theme Of Hamilton Sales Meet 


a Watcu Company, Lan- 
caster, Pa., which usually comes up 
with an unusual theme for its annual 
summer sales conferences to build staff 
enthusiasm for new lines, used show busi- 
ness to introduce its new 505 electric 
watch movement, its new styles, and its 
advertising and merchandising program 
for fall. 

Top feature was a Hamilton staff-writ- 
ten, directed, and performed musical ex- 
travaganza, “Two for the Show.” Arlene 
Hershey of the public relations depart- 
ment, with a staff of 14, directed the 
show, and Henry S. Allen, general sales 
manager of Wallace Silversmiths, a di- 
vision of Hamilton, composed the original 
score. 

A special program outlining the entire 
sales conference schedule was prepared as 
a theater playbill and distributed to sales- 
men from all the Hamilton divisions who 
attended. 

Closed circuit television was used to 
introduce the new, simple 505 electric 
watch, and without advance warning 
Donald I. Blank, director of watch sales, 
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was called from the audience and placed 
at the watchmakers’ bench to assemble a 
505 movement under direction of a 
watchmaker. He completed entire as- 
sembly in 22 minutes, according to a 
report from the company. 


Three Educating Groups 
Exhibit at Texas Show 


y geen MAJOR EDUCATIONAL organiza- 
tions within the jewelry industry— 
the Watchmakers of Switzerland, Gemo- 
logical Institute of America, and National 
Bridal Service are scheduled as exhibitors 
at the Texas Jewelers Association Allied 
Jewelry and Gift Show in the Downtown 
Dallas Jewelry & Gift Center at the 
Adolphus and Baker Hotels Sept. 3-7. 

Show executives report that the Watch- 
makers of Switzerland and GIA will be 
exhibiting at the event for the first time 
in its 25-year history. 

More than 300 lines are represented 
in the exhibits which include diamonds, 
watches, solid gold jewelry, fashion 
jewelry, silver, china, and gifts. 
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10 GOOD REASONS WHY YOU SHOULD BE A CHARTER MEMBER OF THE AWI 
Annual Dues $10.00 (NO OTHER DUES OR ASSESSMENTS) 


. Annual subscription to AMERICAN HOROLOGIST AND JEWELER, 2 geneni 


Jewelry industry trade magazine, as part of the monthly service of the America 
Watchmakers Institute. 


. Charter Membership Card. 
. Handsome lapel emblem—FREE (Gold emblem, $5.) 


Monthly newsletter—facts pertaining to the AWI. 
Charter Membership Certificate suitable for framing. 
Cooperation with other associations in the watchmaking industry. 


. Disseminate information regarding the AWI, its members, programs and activitic 


to the press, radio, television and trade publications. 


. Develop a high degree of communication between members, guilds, chapters ani 


associations and the business and industrial world. 


. Promote and conduct worthwhile projects of interest for the watchmakers and the 


industry. 


Promote and improve the stature of the AWI and its members. 





Membership Application be 


MEMBERSHIP COMMITTEE 
AMERICAN WATCHMAKERS INSTITUTE, INC. 
18465 James Couzens Highway 
Detroit 35, Michigan 
GENTLEMEN: 
I hereby make application for Charter Membership in the American 
Watchmakers Institute and for subscription to the AWI Monthly Newsletter. 
Enclosed please find my check in the amount of Ten Dollars ($10) to cover 


one year’s dues; $1.50 of which pays my annual subscription to AMERICAN 
HOROLOGIST AND JEWELER MAGAZINE. 


(Please Type or Print) 
NAME: 





First Middle Initial Last 
MAILING ADDRESS: 








City Zone State 








Signature 
If member of Guild or Association, PLEASE GIVE NAME 





PLEASE CHECK FOLLOWING: 

Wetchueker CERTIFIED... Number... 
Watchmaker-Jeweler____ Clockmaker_.._.__-»»»-_ a 
Retail Jeweler Other Classification an 
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SERVICES AND TRADE WORK (Cont.) 





SIFIED ADS PAYABLE IN ADVANCE; NEW 
AUST BE FURNISHED BY 6TH OF MONTH 
PRECEDING ISSUE. 

UNDER ALL CLASSIFICATIONS, excluding Positions 
Wanted, $3.45 for the first 25 words, 15 cents 
for each additional werd. Per line, $1.15. Bold 
Face or Capitals, 15 cents per word extra. 
POSITIONS WANTED, $2.00 for the first 25 words, 
10 cents for each additional word. 


BOX NUMBERS, or Blind Ads, 50 cents additional | 


for postage and handling. 
address, 
ie and are charged as part of the adver- 
tisement. Copy eoheliion itemized watch and 
clock | prices will at be accepted. 
LASSIFIED DEPARTMENT 
AMERICAN HOROLOGIST & JEWELER 
P.O. Box 7127, Capitol Hill Station 
Denver 6, Colorado 


SERVICES AND TRADE WORK 





initials and abbreviations count | 


Quality Watch Repair for the trade. Ultrasonic 
cleaning, Electronic Timing, Fast Service. Limited 
amount per week. Jo F. Brown, Certified 
Master, R 10, Box 482, Indianapolis 19, Indiana. 
Clock cases rebuilt, Old finish removed and high 
grade lacquer applied and polished. New cases 
made to order. Corbett Cabinet Co., St. Marys, 
Pa. 





Watches—Automatics— -Chronographs 

Expert repairs for the trade, Vibrograph timed. 
Reasonable prices. One year guarantee. 30 years 
experience, Leo Urbach, 229 First Avenue, New 
York 3, N.Y, 

Guaranteed Fast : and Competent | Repair Service. 
Regular; Electric; Calendar and Chronograph 
watches, David G. Sander, 1417 Dunklin, Cape 
Girardeau, Mo. 


ARTICLES FOR SALE 








NEW CLOCK MATERIAL 
Junghans, Becker, Kienzle, Mauthe, French, 
Herschede, Revere, Kundo, Schatz, Cuckoo, Seth 
Thomas, Antique parts, 400 Day, American Chime 
and others. American and Foreign as tice 
Chime rods fitted and tuned to + 
brass clock cables. Send samples, part or move- 
ments only. German, French and American main- 
springs fitted to by enna Be $1.50 each. 
Vin A Time Repairs 
2503 - May Street 
Cincinnati 6, Ohio = 
Wheels and Pinions cut. Send s a or -_—~ 
cations. Prompt and guaranteed service. 
Clock Shap, 108 2nd Street, S.W., Charlottesville 
Virgini 











Wak “Pinions made for Clocks, Music Boxes, etc. 
Jewelers Carboloy Cutting Tools, Free sh: arpening. 
Gear Cutters, Clock Wheel blanks, Bushings, Steel, 


Saws, etc. 
1500 Catalog ty 


4106% Glenway Ave. P*cincinnati 5, Ohio 


Watch — Chronograph — Clock 
Vibograf Timed 
Serving the trade since 1930 
‘A is our WATCHword” 
Kenneth H. Boge 





icoville, New Jersey 


TWEEZERS - RECONDITIONED: New points ground, 
hand stoned, buffed like new. Send 75c each 
plus postage. THE HOME SHOP, P. O. Box 977, 
Sanford, orida. 


watch repairing for for the trade at 1 reason- 
able prices. Guaran‘ work and prompt serv- 
ica, Prices on request. Massachusetts Watch 
Repair Se: Service, P. On Box 222, Boston 1, Mass. 


SAME DA DAY SERVICE; “diamond and stone setting; 
jewelry repairing; hand en raving; rhodium flash- 
ing; pearl restringing. V. Lindholm, Manu- 
vile, Ind Jewelers, Post Office Box 791, Evans- 
ville, ana; price 1 list on request. 


"AUTOMOBILE and sen ree ae AND ‘REPAIRS — 
sample for 
Auto Clock Service, 1 6-08 S. ee st ‘Phila. ‘6, Pa 














d Timers 
wenred tor nronogrenes it Ultrasonic Goenot a 





ee timed. All work guarantee rice 
it an est. Theo, Ro Kampan, P. : iy 
2308 L 2308, Long 
TRADE eae REPATRING $2.50 
1 Week Servi 
ender’s Watch S 


i. OO A. yo St., Phila. 2 20, * Penna. 

Trade watch repairing. L & R Ultrasonic cleaned. 
Greiner Timed. Prompt service. Write for prices. 
vera W. Lance, 1115 Grand Ave., Kansas City, 
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Certified Watchmaker | 


MOVEMENTS, WESTMIN: 


ey Ge ek ST. MICHAEL, GTON 
8-DAY TIME AND STRIKE MOVEMENTS FOR 
Wall- Bracket-, etc., Clocks 
NESSALC PRODUCTS 
119 West 23rd Street New York 11, N. Y. 


A. Osborne & Son 
Clockmakers—London, England 
English Long a - Bracket Clock gg 
wheel and =| and sundries. 
Horolog! 





other Materials 
Box 442, White Plains, New York 


Grandfather-grandmother clock movements 
(weight and ven), 8-day chime = 
half-hour otalies mov ts, baromet ig os 
Swiss music box movements, blueprints, kits 
building clock cases. Catalog available. aon 
Sullivan, Noroton 1, Conn. 


Ten Swiss Wrist Watch Movements, $2.00; five 
Swiss Wrist Watches, $5.00; five Swiss Pocket 
Watch a $2.50; five American Pocket 
Watch Movemi 18-S, $5.00. Morris Frey 
Watch Co., 916 Holland Bldg., St. Louis, Mo. 
KRAUSE BROS. CLOCK MATERIAL 

179 W. Washington St., Chicago 2, Illinois. 
FOR SALE—Watchmakers tools and material, 
voice $2,800.00 for quick sale $700.00. C. & E 
Marshall Material, Tools and Material in Sons 
condition, P. H. Nevill, Gays Mills, Wisc. 
Used presentable gold filled and R.G.P. wrist 
watch cases, 12 for $9.00, our selection. Max 
mer mg 4940 N. Winthrop Avenue, Chicago 40, 

in 

















In- 








ELECTRIC PIVOT POLISHER 
Polish all watch balance pivots 60 to 90 sec. 
complete job. Guaranteed. Write for details. 10 
day free “— $23.50 postpaid. 
LITTLES WATCH SERVICE 
Logan, Ohio 


USED TOOLS 
Rosberg Benches, 9 drawer................-.....--.-. 
Rosberg Benches, 15 drawer. 














Pine Benches, 5 drawer... ~ aoe 
Peerless Lathes Mtd., Motor and 10 chucks.. 75.00 
Peerless Lathes, 10 chucks SS EES 65.00 
Motor and Rheostats. 12.50 
| Motor and Rheostats, small <a 
Desk Lamps, Fluorescent, single.................... 12.00 
Chucks, W.W. Small number.......................... 2.00 
Pe S| eee 1.50 





All Mdse. moe a paws charges and 
ver 
Clock Manor, 1901" ? ‘Colfax Ave., Denver, Colo. 
59 











ARTICLES FOR SALE (Cont.) 





NEW “AMERICAN” WATCHES, WRITTEN 1-YEAR 

GUARANTEE, heads only 17 Jewel Gent's ASL194 

resistant Incabloc Unbreakable Mainspring, 

py All Steel or Yellow Plated top, $8.9Y; 17% 
1361 Automatic Water 


3s AS 

$11.99; All ~- 
or Yellow Plated top, $12.99; 17 Jewel Ladies’ 
60, 10K RGP cases, unbreakable mainspring, $7. 99. 
Same Wa Nurses 17 
Jewel AS 1240 Water resistant Incabloc unbreak- 
able mainspring, $8.99; All Steel or Yellow Plated 
top, $ a oe 3 Watches. New 6 transistor 


$12.99 complete. Send Ch “(mclado. 80e Bos 
clu 
e) or order COD. Send for ist, AMERI- 
WATCH COMPANY, Dept. A. ae west 10TH, 
KANSAS CITY, MISSOURI. 


SURPLUS 

NEW—Small modern timer, all beats $375.00.— 
Repeat a sellout Bulova W. P. Testers $14.50.— 
Gemex Adjustable Photo Idents Sterling $2. 50, 
a | a, Timer $95.00. 

erter DC & AC $43.00.—Labenz Bush- 
ing $12.50. 400-day Horolovar Mainspring 
winder $12.50.—AMERICAN LATHE AND M 
$45.00—Mosely Lathe and Chuck Cheap. Tela- 
7 WSH, 37 West 47th Street, New York 36, 
= A 


Qa 








WANTED TO BUY 
on ta a NEEDED 











A 
SELL “EM TO CEL-MAX FOR 'UICK CASH! TOP 
PRICES FOR TRADE-IN: WA’ , JEWELRY, OLD 
GOLD. Money by mail for all makes 
models in Trade-In Watches in any condition. Old 
Gold, Broken J 4 pur- 
chased in any quantity. All ts held in- 
tact for your Ref. Dun & B: and 
National Bank Commerce, Cel-Max, Inc., 582 
S. Main 8t., Memphis, Tenn. 

WE 
> to Re eieee wel watches, Gold- 
x? yt, , A and 

kind. it held Re "50 


St. Louis Refining Co. sik 
Holland Bidg., St. Louis 1, Mo. 





y. Pri 
reasonable. Send description and best cash 
| ae The Watch Shop, P.O. Box 287, Normal, 





Collector wants perpetual calendar clocks, par- 
ticularly want Gale or Prentiss. Submit anything, 
even parts to Louis Walker, 2550 Charleston 
Street, Oakland 2, California. 


FOR SALE 


FOR DIAL REFINISHING 
6,500 steel die patterns, 3000 names, 9 drawer 
Kardex die index, name book printing machine, 
all new. $14,000.00. Southern Dial Service, 3606 
Commerce, Dallas, Tex. 








Jewelry Store; established 13 years in Santa 
Barbara, Calif., for sale or lease $175.00 per 
month with living quarters in rear of store. In- 
ventory approximately $1500.00. Fine business 
for watchmaker and wife, L. Harder, 26031% 
De La Vina St., Santa Barbara, Calif. 





Only Jewelry Store Northeastern Town of 2200 
Pop. With additions started will be over 3500 
Pop. within 2 years. Clean stock. Good repair. 
Ideal for 1 or 2 person. Reasonably priced. Write 
Box 787 % American Horologist & Jeweler, P.O. 
Box 7127 Cap. Hill Stn., Denver 6, Colo. 


Jewelry Store. Equipped for Watch and "Clock 

repairing. All Fixtures, Tools, Material. County 
Seat. $2,000.00 complete. Robert Castner, 313 E. 
2nd Street, Sanford, Florida. 
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| SALESMAN, 


BOOKS 
WATCH AND CLOCK REPAIRING BOOKS. Py Fr 
cai AMERICAN Watch Tool & 


NO) 
Co., Room 81J, 2330 Milwaukee, Glance 47, 
POSITIONS WANTED 


Watchmaker, 16 years experience. 10 years owng 
and operator of small store. I do some Engray. 
ing, Jewelry repair and Diamond setting. Wri 
Box #788 % American Horologist & Jewele 
P.O. Box 7127 Cap. Hill Stn., Denver 6, Colo, 


HELP WANTED 
, familiar with watch repairing and r. 




















| tailing, to *travel East Central states for 1 





equipment manufacturer with multi-product lin 


| No sidelines. Must be bondable. Incentive con. 


mission plan should bring 5-figure income 
right man. Territory protected. Write Air Mai 
to Box 786 c/o AMERICAN HOROLOGIST & JEy. 
ELER, Box 7127 Cap. Hill Stn., Denver 6, Colo, 


SCHOOLS 
Chicago School of W: off modern 
atonal training in Master atchuaiing 
study. Diploma awarded. A) men- 
ber. National Home Study Free sample 
lesson and full information. CHICAGO 


OF WATCHMAKING, Room 211J, 2330 Milwaukee, 
Chicago 47, Ilinois. 


WATCHMAKERS: 
Hand Engra’ 

















@ Benrus Watch Company's newest watches 
for the fall retail jewelry market are the Cita- 
tion Corvette—a thin, self-winding, waterproof 
17-jewel men's watch with a gold colored, 
textured dial, dimensional hour markers, and 
Elegance ladies’ series ‘'R'' model with a 


= | yellow top, 10-karat rolled gold plate back, 


@ Harold T. Schubert, long-time executive 
with Oneida Silversmiths, Oneida, N. Y., re 
cently retired as director of sales for the 
company's Community Division. John J. Heuer, 
present sales manager of the division, wil 
head it. 

@ Power Instruments, Inc., 7352 N. Lawn 
dale Avenue, Skokie, Ill., recently demonstrated 
the sensitivity of its new low range direct 
reading No. 781 GM-CM Torqmeter by weigh- 
ing a housefly at 45 milligrams. Used in the 
measurement of ball bearings, synchros, hair- 
springs, and other small parts, the Model 78! 
comes in I, 2, and 5 gm-cm full scale ranges, 
and three per cent accurate readings can 
made at speeds up to 10,000 RPM. 

@ Horace M. Spaulding, Roslyn, L. I, N.Y. 
has been named vice president in charge of 
product planning for the Golden Shield Cor 
poration of Great Neck, N. Y. 

@ Wholesalers at a recent meeting spon- 
sored at the Park Lane Hotel in New York 
City by the International Silver Company 
were advised that the firm is ready to launch 


its first line of 1847 Rogers Bros. stainless 
steel flatware with two patterns — "Fire 
Song," which has a dancing flame design, 


and "Symmetry," which is described as 
sophisticated and modern with simple lines 
that accentuate deft contouring. 
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C CAN BE SHOWN that the escapement 
error is more pronounced in the small- 
est of wrist watches. There are two rea- 
sons for this. The first is based on logic 
and the second on a physical phenomenon. 

(1) The smallest watches have a more 
pronounced escapement error for the rea- 
son that it is more difficult to build into 
them the kind of precision we find in the 
larger timepieces. 

(2) There is the law of inertia to be 
considered. Inertia is that property of 
any body which causes it to remain as it 
is—that is, a body at rest remains at rest; 
and a body in motion tends to remain in 
motion. Also, it is more difficult to give 
motion to bodies of great mass and, like- 
wise, it is more difficult to stop the mo- 


A Reader Replies 


rT RESPONSE to a note at the end of my 
paper in the July number Kenneth H. 
Bogert of Titusville, New Jersey, sub- 
mits a number of “tips” for horologists. 
Really I consider them very good. His 
letter follows in part: 

Dear Mr. Kelly: 

In your last article in the American 
Horologist and Jeweler you stuck your 
neck out so far asking for ideas, that I 
took the bait. 

The way I tighten a crown is to drop 
a piece of soft solder in the tube and 
screw the stem down on it. This seems 
to fill the threads and jam in without 
spoiling the appearance. I do not heat 
it or use flux, just let the soft metal fill 
the threads under pressure. 

For a stem that is too short, I use my 
stake. I screw the stem in as usual, then 
put the assembly stem down in a stake 
plate hole just large enough to let the 
crown tube have freedom, then with a 
round face punch I put a dimple in the 
top of the crown which is hard to tell 
that the factory did not do it. I can take 
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The Escapement Error—Continued 


ae te Teme. 6 cs canes 


with Harold C. Kelly 


tion of massive bodies than light bodies, 

{t can be reasoned, 
therefore, that a large 
heavy balance mini- 
mizes, in effect, the 
force that the escape- 
ment impinges upon it. 
It can be further rea- 
soned that a full mo- 
tion of the balance, 
540°, is the only prac- 
tical way of minimizing the larger mani- 
festation of the escapement error. Fig. 2 
proves this point without question. Note 
that the hairspring poise error is the 
stronger force when the balance takes a 
full motion and more than compensates 
for the escapement error. 





Fig @ 


up three or four threads that way. Of 
course it cannot be done on crowns with 
a name across the top. 

A piece of paper wrapped around the 
end of a magnetic wand makes it easy to 
drop a lost part picked up that way, just 
slip the paper off and there it is. Then 
to demagnetize the part I put it in an 
empty corked material bottle. 

Ever wish to take the broken pivot out 
of the balance jewels? I just roll a piece 
of beeswax between my fingers until it is 
soft and pointed, then touch the jewel 
and presto—the broken pivot is out. 

The small magnets used for bulletin 
boards are wonderful for holding hands 
while putting in radium wax. Just lay 
the hole on the magnet and let the part 
to be worked on hang over the edge. 

If you like any of these tips, use them 
as you wish. 

I think a column like yours, willing to 
trade help, is one of the things watch- 
makers need most. So many are afraid 
to talk shop. I would enter into corre- 
spondence with anyone needing a lift. 
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Use Incabloc to your advantage 

see what a big difference it makes 

to the customer...to the manufacturer 
to the retailer...to the quality watch 


Incabloc signifies quality watches to customer and 
retailer alike. Manufacturers rely on Incabloc to maintain 
the accuracy of their fine precision timepieces and 
to advance the importance of quality among the 
watch buying public. Incabloc helps you to increase 
your profits and sales volume while it builds up 

your reputation for satisfying your customers. 

To obtain the free sales material specially designed 
to convince your customers of the importance 

and the advantages of Incabloc 

write to the Incabloc Corporation 

730 Fifth Avenue/New York 19, New York. 


Incabloc (registered trademark) is a product of 

TKe Universal Escapement Limited, 

whose research and accomplishment are doing so much 
to confirm the supremacy of the quality watch 





LONGEST USEFUL LIFE 
LOWEST MAINTENANCE COST 
GREATEST BENCH ADVANTAGES 


Epes 


MODEL G-47 MODEL G-57 


— WATCH -RATE RECORDERS sensi 


Accuracy guaranteed to 1 part in 100,000. Sharp, printed records 
on calibrated paper for detailed watch analysis and dependable 
rating. Odd-beat watch settings. Bench space, 812” x 13”. 
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ELIMAG 


Demagnetises any 
watch in 1/10 sec. 
15 times stronger 
than ordinary de- 
magnetisers, 
MODEL WT MODEL JT 


eee ULTRASONIC CLEANERS GEWELRY) 


Fastest . . . Most thorough . . . Safe!! Removes contamination 
from the most remote recesses. Automatic timer. Watch cleaner 
handles up to 6 partially disassembled watches at once. Jewelry 
cleaner has large 52” x 5” x 4” tank with a capacity of over 
1 quart. 





BOSS SO ©000S9O8S9O 90929299204 eeeeeed: 


Write for demonstration. No obligation 


DRUM AND TAPE WATCH-RATE RECORDERS ° ULTRASONIC WATCH AND JEWELRY CLEANERS ELIMAG MAGNETISM ELIMINATOR ° 


S AMERICAN TIME PRODUCTS i 





Z A DIVISION OF THE BULOVA WATCH COMPANY, INC 
61-20 WOODSIDE AVENUE, WOODSIDE 77, L.I., N.Y. 
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